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Purple Cow

As a new mom, Jessica Alba wanted to create the
safest, healthiest environment for her family. But she
was frustrated by the lack of trustworthy information
on how to live healthier and cleaner—delivered in a
way that a busy mom could act on without going to
extremes. In 2012, with serial entrepreneur Brian Lee
and environmental advocate Christopher Gavigan,
she launched The Honest Company, a brand where
parents can find reliable information and products
that are safe, stylish, and affordable. The Honest Life
shares the insights and strategies she gathered along
the way. The Honest Life recounts Alba's personal
journey of discovery and reveals her tips for making
healthy living fun, real, and stylish, while offering a
candid look inside her home and daily life. She shares
strategies for maintaining a clean diet (with favorite
family-friendly recipes) and embraces nontoxic
choices at home and provides eco-friendly decor tips
to fit any budget. Alba also discusses cultivating a
daily eco beauty routine, finding one's personal style
without resorting to yoga pants, and engaging in fun,
hands-on activities with kids. Her solutions are easy,
chic, and down-to-earth: they're honest. And
discovering everyday ways to live naturally and
authentically—true to you—could be honestly life-
changing.

Mesopotamia
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The Hungry Brain

"The Einstein Factor liberates mental abilities you
didn’t know you had. I tried the techniques in the
book and they paid off instantly. It’s almost scary."
—Duncan Maxwell Anderson, senior editor, Success.
New research suggests that the superior
achievements of famous thinkers may have been
more the result of mental conditioning than genetic
superiority. Now you can learn to condition your mind
in the same way and improve your performance in
virtually all aspects of mental ability, including
memory, quickness, IQ, and learning capacity.
Intelligence pioneer Dr. Win Wenger has identified the
tools you need to reach greater levels of sharpness,
insight, and overall intelligence. Using Wenger’s
Image Streaming technique, you learn to bypass
inhibitions and access the hypernormal capabilities
hidden in your own subconscious. Discover how you
can: • Improve your memory • Read faster and learn
more quickly • Solve problems like a genius • Score
higher on tests • Build self-esteem • Induce a state of
total creative absorption • Access powerful
subconscious insights through visualization • Increase
your intelligence The Einstein Factor is your key to
living an extraordinarily effective and creative life!

Advances in Consumer Research

Makeup, as we know it, has only been commercially
available in the last 100 years, but applying
decoration to the face and body may be one of the
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Eldridge reveals the entire history of the art form,
from Egyptian and Classical times up through the
Victorian age and golden era of Hollywood, and also
surveys the cutting-edge makeup science of today
and tomorrow. Face Paint explores the practical and
idiosyncratic reasons behind makeup’s use, the actual
materials employed over generations, and the
glamorous icons that people emulate, it is also a
social history of women and the ways in which we can
understand their lives through the prism and impact
of makeup.

Valori, appartenenze, paradossi nel
Nordest italiano

Archaeologists and anthropologists have long studied
artifacts of refuse from the distant past as a portal
into ancient civilizations, but examining what we
throw away today tells a story in real time and
becomes an important and useful tool for academic
study. Trash is studied by behavioral scientists who
use data compiled from the exploration of dumpsters
to better understand our modern society and culture.
Why does the average American household send 470
pounds of uneaten food to the garbage can on an
annual basis? How do different societies around the
world cope with their garbage in these troubled
environmental times? How does our trash give insight
into our attitudes about gender, class, religion, and
art? The Encyclopedia of Consumption and Waste
explores the topic across multiple disciplines within
the social sciences and ranges further to include
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marketing to comprise an outstanding reference for
academic and public libraries.

Moda e comunicazione

The Green Marketing Manifesto

Since the growth of social media, human
communication has become much more visual. This
book presents a scholarly analysis of the images
people post on a regular basis to Facebook. By
including hundreds of examples, readers can see for
themselves the differences between postings from a
village north of London, and those from a small town
in Trinidad. Why do women respond so differently to
becoming a mother in England from the way they do
in Trinidad? How are values such as carnival and
suburbia expressed visually? Based on an
examination of over 20,000 images, the authors
argue that phenomena such as selfies and memes
must be analysed in their local context. The book
aims to highlight the importance of visual images
today in patrolling and controlling the moral values of
populations, and explores the changing role of
photography from that of recording and
representation, to that of communication, where an
image not only documents an experience but also
enhances it, making the moment itself more exciting.

Politica ed economia
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Grandi PR per Diventare un Top Manager della
Comunicazione, dal Crisis Management ai Social
Network COME ORIENTARSI NEL MONDO DELLE PR
Cos'è e cosa realmente fa un Relatore Pubblico. I
campi d'azione dei PR: quali e quanti sono. Quando e
come è nata l'attività di PR. I falsi miti delle Public
Relation. COME DIVENTARE UN COMUNICATORE
VINCENTE Quali sono le caratteristiche di un bravo
comunication manager. Le 5 W per pianificare gli
obiettivi. Come affinare l'empatia per raggiungere i
lati più intagibili delle persone. Come comunicare in
maniera efficace il messaggio dell'azienda.
L'importanza del museo aziendale. COME SCEGLIERE
LA FORMAZIONE MIGLIORE L'aggiornamento costante
come pilastro della comunicazione. Come costruirsi
un'adeguata formazione. I rischi della comunicazione:
quali sono e come affrontarli. Come comunicare
all'interno e all'esterno di un'azienda. COME DARE IL
MASSIMO NEI NUOVI SETTORI Impara a comunicare in
base ai target e al pubblico. La stampa tecnica e la
comunicazione below the line. Impegno etico e
sviluppo sostenibile come nuovi trend trasversali.
Come migliorare le presentazioni attraverso
dimostrazioni pratiche. COME COMUNICARE OGGI E
OTTENERE RISULTATI Il ruolo del comunication
manager all'interno delle aziende. Come comunicare
al meglio con i new media e i social network. Come
valutare e misurare le attività di comunicazione.
COME FAR CARRIERA NELLA COMUNICAZIONE La
consulenza esterna come valida alternativa. Come
integrare competenze e professionalità differenti.
L'importanza della rete di conoscenze. L'importanza
del crisis management. COME FARE PR SUL WEB E SUI
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importante. L'importanza dei post per promuovere i
brand. Le PR e la blogsfera. Come sfruttare al meglio
lo strumento delle newsletter.

The Secret War

The Influentials

A Publishers Weekly Best Book of the Year From an
obesity and neuroscience researcher with a knack for
engaging, humorous storytelling, The Hungry Brain
uses cutting-edge science to answer the questions:
why do we overeat, and what can we do about it? No
one wants to overeat. And certainly no one wants to
overeat for years, become overweight, and end up
with a high risk of diabetes or heart disease--yet two
thirds of Americans do precisely that. Even though we
know better, we often eat too much. Why does our
behavior betray our own intentions to be lean and
healthy? The problem, argues obesity and
neuroscience researcher Stephan J. Guyenet, is not
necessarily a lack of willpower or an incorrect
understanding of what to eat. Rather, our appetites
and food choices are led astray by ancient, instinctive
brain circuits that play by the rules of a survival game
that no longer exists. And these circuits don’t care
about how you look in a bathing suit next summer. To
make the case, The Hungry Brain takes readers on an
eye-opening journey through cutting-edge
neuroscience that has never before been available to
a general audience. The Hungry Brain delivers
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weight goals and transforms these insights into
practical guidelines for eating well and staying slim.
Along the way, it explores how the human brain
works, revealing how this mysterious organ makes us
who we are.

Storia d'Italia

Sustainability has come to the fore in the cosmetics
andpersonal care industry. Rising ethical
consumerism and the need forresource efficiency are
making cosmetic companies – small,independent
firms to global giants – take steps towardssustainable
development. Sustainability: How the Cosmetics
Industry is Greening Updiscusses the growing
importance of sustainability in the cosmeticsindustry,
highlighting the various ways organisations can
addressthe economic, environmental and social
aspects. How can thecosmetics industry make a
difference in terms of ingredients,formulations,
packaging, CSR, operations, and green marketing?
Topics covered include: Environmental and social
impacts of cosmetic products Ethical sourcing and
biodiversity Renewable energy and waste
management Green formulations and ingredients
Green marketing issues and consumer behaviour
Green standards, certification schemes and indices in
thecosmetics industry Industry experts share their
experiences on how they aretackling the challenges
of sustainability: from raw materialprocurements,
manufacturing, business processes, to distributionand
marketing to consumers. The book concludes with
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shortcomings insustainability in the cosmetics
industry and what can we expect tosee in the future?
Sustainability: How the Cosmetics Industry is
Greening Updiscusses business and technical issues
in all areas of sustainableproduct development, from
sourcing ingredients, to formulation,manufacture and
packaging. Covering a diverse range of subjects, this
book appeals toprofessionals in many key sectors of
the cosmetics and personalcare industry; cosmetic
chemists, formulation scientists, R&Ddirectors, policy
makers, business and marketing executives. It is also
of relevance to academic researchers working in
cosmeticchemistry and sustainable process
development.

Qualitative Consumer and Marketing
Research

You're either a Purple Cow or you're not. You're either
remarkable or invisible. Make your choice. What do
Apple, Starbucks, Dyson and Pret a Manger have in
common? How do they achieve spectacular growth,
leaving behind former tried-and-true brands to gasp
their last? The old checklist of P's used by marketers -
Pricing, Promotion, Publicity - aren't working anymore.
The golden age of advertising is over. It's time to add
a new P - the Purple Cow. Purple Cow describes
something phenomenal, something counterintuitive
and exciting and flat-out unbelievable. In his new
bestseller, Seth Godin urges you to put a Purple Cow
into everything you build, and everything you do, to
create something truly noticeable. It's a manifesto for
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services that are worth marketing in the first place.

The Einstein Factor

Anyone with any kind of digital presence is a
publisher. That includes web sites, but also
businesses that blog, are present on social media
sites such as Facebook, YouTube or Twitter, and even
companies that publish and disseminate content
digitally, such as white papers, e-books, podcasts,
etc. The reason for this shift is clear: it's easier and
cheaper than ever to have a digital presence - and to
use your digital profile to market to your customers
and prospects. Doing so reduces, and in some cases,
eliminates, the need for advertising. Why buy media
when you ARE the media? But as we all know, with
great power comes great responsibility. What kind of
content should you publish? In what forms, and on
what platforms? How do you ensure that you'll keep
having things to say, and how will you say them
effectively, in a consistent "voice" unique to your
organization? How will you know if your content
strategy is working?

Sustainability

Market-Driven Management

Electronic Commerce
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Grandi PR per Diventare un Top Manager
della Comunicazione, dal Crisis
Management ai Social Network. (Ebook
Italiano - Anteprima Gratis)

Face Paint

Il libro si spinge alle radici della realtà dei social
network, per interrogare condizioni di possibilità e
pratiche sociali che hanno permesso ad ambienti
comunicativi come Facebook di diventare un
orizzonte diffuso di senso individuale e collettivo e un
luogo di osservazione privilegiato dell’importanza che
i media e il Web hanno nella nostra vita. Attraverso i
racconti degli utenti raccolti nell’ambito di un
progetto di ricerca nazionale, il lavoro indaga in che
modo Facebook sia diventato una palestra sociale in
cui gli intrecci tra pratiche d’uso, forme di consumo e
affordance della piattaforma mettono in luce sia le
dinamiche di socializzazione all’inclusione
comunicativa, sia la costante ricerca di senso della e
nella connessione.

Classic Beauty

This book is focused on the challenges to implement
sustainability in diverse contexts such as
agribusiness, natural resource systems and new
technologies. The experiences made by the
researchers of the School of Agricultural, Forestry,
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University of Basilicata offer a wide and
multidisciplinary approach to the identification and
testing of different solutions tailored to the economic,
social and environmental characteristics of the region
and the surrounding areas. Basilicata’s productive
system is mainly based on activities related to the
agricultural sector and exploitation of natural
resources but it has seen, in recent years, an
industrial development driven by the discovery of oil
fields. SAFE research took up the challenge posed by
market competition to create value through the
sustainable use of renewable and non-renewable
resources of the territory. Moreover, due to its unique
geographical position in the middle of the
Mediterranean basin, Basilicata is an excellent “open
sky” laboratory for testing sustainable solutions
adaptable to other Mediterranean areas. This
collection of multidisciplinary case studies and
research experiences from SAFE researchers and their
scientific partners is a stimulating contribution to the
debate on the development of sustainable
techniques, methods and applications for the
Mediterranean regions.

Fenomenologia dei social network.
Presenza, relazioni e consumi mediali
degli italiani online

A Simon & Schuster eBook. Simon & Schuster has a
great book for every reader.

Brainfluence
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Practical techniques for applying neuroscience and
behavior research to attract new customers
Brainfluence explains how to practically apply
neuroscience and behavior research to better market
to consumers by understanding their decision
patterns. This application, called neuromarketing,
studies the way the brain responds to various
cognitive and sensory marketing stimuli. Analysts use
this to measure a consumer's preference, what a
customer reacts to, and why consumers make certain
decisions. With quick and easy takeaways offered in
60 short chapters, this book contains key strategies
for targeting consumers through in-person sales,
online and print ads, and other marketing mediums.
This scientific approach to marketing has helped
many well-known brands and companies determine
how to best market their products to different
demographics and consumer groups. Brainfluence
offers short, easy-to-digest ideas that can be
accessed in any order. Discover ways for brands and
products to form emotional bonds with customers
Includes ideas for small businesses and non-profits
Roger Dooley is the creator and publisher of
Neuromarketing, the most popular blog on using brain
and behavior research in marketing, advertising, and
sales Brainfluence delivers the latest insights and
research, giving you an edge in your marketing,
advertising, and sales efforts.

Encyclopedia of Consumption and Waste

Advance your B2B marketing plans with proven social
media strategies Learn social media's specific
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leveraged to drive leads and revenue. B2B marketers
are undervalued and under appreciated in many
companies. Social media and online marketing
provide the right mix of rich data and reduction in
marketing expenses to help transform a marketer into
a superstar. The B2B Social Media Book provides B2B
marketers with actionable advice on leveraging
blogging, LinkedIn, Twitter, Facebook and more,
combined with key strategic imperatives that serve as
the backbone of effective B2B social media strategies.
This book serves as the definitive reference for B2B
marketers looking to master social media and take
their career to the next level. Describes a
methodology for generating leads using social media
Details how to create content offers that increase
conversion rates and drive leads from social media
Offers practical advice for incorporating mobile
strategies into the marketing mix Provides a step-by-
step process for measuring the return on investment
of B2B social media strategies The B2B Social Media
Book will help readers establish a strong social media
marketing strategy to generate more leads, become a
marketing superstar in the eye of company leaders,
and most importantly, contribute to business growth.

Introduction to Organic Chemistry

Market-Driven Management adopts a broad approach
to marketing, integrating the strategic and
operational elements of the discipline. Lambin's
unique approach reflects how marketing operates
empirically, as both a business philosophy and an
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complexity of markets, globalisation, deregulation,
and the development of e-commerce, the author
challenges the traditional concept of the 4Ps and the
functional roles of marketing departments, focusing
instead on the concept of market orientation. The
book considers all of the key market stakeholders,
arguing that developing market relations and
enhancing customer value is the responsibility of
every member of the organization, and that the
development of this customer value is the only way
for a firm to achieve profit and growth. New to this
edition: - Greater coverage of ethical issues and
corporate social responsibility; cultural diversity;
value and branding and the economic downturn -
Broad international perspective - Thoroughly revised
to reflect the latest academic thinking and research
With its unique approach, international cases and
complementary online resources, this book is ideal for
postgraduate and upper level undergraduate students
of marketing, and for MBAs and Executive MBAs.

Content Marketing

Electronic Inspection Copy available for instructors
here - How is qualitative marketing and consumer
research conducted today? - What is rigorous
research in this field? - What are the new, cutting
edge techniques? Written for students, scholars, and
marketing research practitioners, this book takes
readers through the basics to an advanced
understanding of the latest developments in
qualitative marketing and consumer research. The

Page 15/25



Download File PDF I Social Nella Cosmesi
Strategie Di Digital Marketing Per Lindustria
Cosmeticabook offers readers a practical guide to planning,
conducting, analyzing, and presenting research using
both time-tested and new methods, skills and
technologies. With hands-on exercises that
researchers can practice and apply, the book leads
readers step-by-step through developing qualitative
researching skills, using illustrations drawn from the
best of recent and classic research. Whatever your
background, this book will help you become a better
researcher and help your research come alive for
others.

Mastering the Complex Sale

Argues that couples can use a knowledge of quantum
physics, biochemistry, and psychology to create and
maintain an intense loving relationship with their
partner, similar to feelings experienced on a
honeymoon.

B2B Brand Management

The Honest Life

Aonia edizioni. La promozione della salute spesso usa
l'educazione (alla salute) come strumento per il
raggiungimento dei suoi obiettivi. Per questo la SIPS
ha organizzato la prima giornata di studio "Strategie e
modelli educativi per la promozione del benessere."
Gli atti sono una risorsa importare per chi si occupa di
promozione della salute. Le relazioni affrontano varie
sfide che la promozione della salute oggi trova nei
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privilegiato per promuovere salute nelle generazioni
future, ma anche un luogo di lavoro che genera
stress. Si e parlato di modelli educativi mirati
all'empowerment for health per i giovani, ma anche di
stress lavoro correlato, di benessere soggettivo e
della sua valutazione. Questi atti contengono anche
gli abstract presentati nelle due sessioni parallele di
comunicazioni orali.

Doc Italia

Managing Fashion and Luxury Companies

This is one of the first books to probe deeply into the
art and science of branding industrial products. The
book comes at a time when more industrial
companies need to start using branding in a
sophisticated way. It provides the concepts, the
theory, and dozens of cases illustrating the successful
branding of industrial goods. It offers strategies for a
successful development of branding concepts for
business markets and explains the benefits and the
value a business, product or service provides to
industrial customers. As industrial companies are
turning to branding this book provides the best
practices and hands-on advice for B2B brand
management.

Social Networks Offline

This book enables readers to see the connections in
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mechanisms are grouped together to reflect logical
relationships. Discusses organic chemistry as it is
applied to real-world compounds and problems.
Electrostatic potential plots are added throughout the
text to enhance the recognition and importance of
molecular polarity. Presents problems in a new
"Looking-Ahead" section at the end of each chapter
that show how concepts constantly build upon each
other. Converts many of the structural formulas to a
line-angle format in order to make structural formulas
both easier to recognize and easier to draw.

Strategie e modelli educativi per la
promozione del benessere. Atti della
prima giornata di studio, Fisciano, 22
Aprile 2016

The Sustainability of Agro-Food and
Natural Resource Systems in the
Mediterranean Basin

The B2B Social Media Book

We are currently eating, sleeping and breathing a
new found religion of everything ‘green’. At the very
heart of responsibility is industry and commerce, with
everyone now racing to create their ‘environmental’
business strategy. In line with this awareness, there is
much discussion about the ‘green marketing
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bandwagon. We need to find a sustainable marketing
that actually delivers on green objectives, not green
theming. Marketers need to give up the many
strategies and approaches that made sense in pure
commercial terms but which are unsustainable. True
green marketing must go beyond the ad models
where everything is another excuse to make a brand
look good; we need a green marketing that does
good. The Green Marketing Manifesto provides a
roadmap on how to organize green marketing
effectively and sustainably. It offers a fresh start for
green marketing, one that provides a practical and
ingenious approach. The book offers many examples
from companies and brands who are making headway
in this difficult arena, such as Marks & Spencer, Sky,
Virgin, Toyota, Tesco, O2 to give an indication of the
potential of this route. John Grant creates a ‘Green
Matrix’ as a tool for examining current practice and
the practice that the future needs to embrace. This
book is intended to assist marketers, by means of
clear and practical guidance, through a complex
transition towards meaningful green marketing.
Includes a foreword by Jonathon Porritt.

I social nella cosmesi. Strategie di digital
marketing per l'industria cosmetica

NEW YORK TIMES BESTSELLER From one of the
foremost historians of the period and the acclaimed
author of Inferno and Catastrophe: 1914, The Secret
War is a sweeping examination of one of the most
important yet underexplored aspects of World War

Page 19/25



Download File PDF I Social Nella Cosmesi
Strategie Di Digital Marketing Per Lindustria
CosmeticaII—intelligence—showing how espionage successes
and failures by the United States, Britain, Russia,
Germany, and Japan influenced the course of the war
and its final outcome. Spies, codes, and guerrillas
played unprecedentedly critical roles in the Second
World War, exploited by every nation in the struggle
to gain secret knowledge of its foes, and to sow havoc
behind the fronts. In The Secret War, Max Hastings
presents a worldwide cast of characters and some
extraordinary sagas of intelligence and resistance, to
create a new perspective on the greatest conflict in
history

Il governo dei conflitti

This book is the ideal starting point for business
managers involved with electronic commerce, as well
as technical professionals who want to keep abreast
of the latest trends and issues in management
practices affected by electronic commerce
technology. You will learn about firewalls, transaction
security, electronic payment methods, and the
management issues facing Internet Service Providers.
Also fully covered are electronic commerce
applications internal to the corporation-supply-chain
management, manufacturing, and finance.

Did You Spot The Gorilla?

Praise for Mastering the Complex Sale "Jeff Thull's
process plays a key role in helping companies and
their customers cross the chasm with disruptive
innovations and succeed with game-changing
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the Chasm and Dealing with Darwin "This is the first
book that lays out a solid method for selling cross-
company, cross-border, even cross-culturally where
you have multiple decision makers with multiple
agendas. This is far more than a 'selling process'—it is
a survival guide—a truly outstanding approach to
bringing all the pieces of the puzzle together." —Ed
Daniels, EVP, Shell Global Solutions Downstream,
President, CRI/Criterion, Inc. "Mastering the Complex
Sale brilliantly sets up value from the customer's
perspective. A must-read for all those who are
managing multinational business teams in a complex
and highly competitive environment." —Samik
Mukherjee, Vice President, Onshore Business, Technip
"Customers need to know the value they will receive
and how they will receive it. Thull's insights into the
complex sale and how to clarify and quantify this
value are remarkable—Mastering the Complex Sale
will be required reading for years to come!" —Lee
Tschanz, Vice President, North American Sales,
Rockwell Automation "Jeff Thull is winning the war
against commoditization. In his world, value trumps
price and commoditization isn't a given, it's a choice.
This is a proven alternative to the price-driven sale.
We've spoken to his clients. This stuff really works,
folks." —Dave Stein, CEO and Founder, ES Research
Group, Inc. "Our business depends on delivering
breakthrough thinking to our executive clients. Jeff
Thull has significantly redefined sales and marketing
strategies that clearly connect to our global audience.
Read it, act on it, and take your results to exceptional
levels." —Sven Kroneberg, President, Seminarium
Internacional "Jeff's main thesis—that professional
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in every global market today. Mastering the Complex
Sale is the essential read for any organization looking
to transform their business for long-term, value-driven
growth." —Jon T. Lindekugel, President, 3M Health
Information Systems, Inc. "Jeff Thull has re-
engineered the conventional sales process to create
predictable and profitable growth in today's
competitive marketplace. It's no longer about selling;
it's about guiding quality decisions and creating
collaborative value. This is one of those rare books
that will make a difference." —Carol Pudnos,
Executive director, Healthcare Industry, Dow Corning
Corporation

Casabella

Il marketing di rete rappresenta una realt empirica
interessante e, al contempo, un concetto complesso e
multiforme. Contando su relazioni di fiducia esistenti
e consolidate, nelle quali, certamente, i fattori
emozionali e personali sono rilevanti, il networker
trasforma la fiducia, lŐamicizia, la reputazione e la
benevolenza personale in vero e proprio valore
economico. Tuttavia, senza la promozione diretta e il
coordinamento di un ente centrale (la Network
Marketing Direct Selling Organization) che assicuri
chiari incentivi allŐunit e alla coesione, lŐimpresa a
rete non ottiene le desiderate performance. Il libro
analizza il tema della crescita aziendale nelle imprese
organizzate secondo il modello del marketing di rete e
presenta alcuni case study di successo: ACN S.p.A.,
Care Holding s.r.l., Lyoness S.p.A. e Pef S.p.A.
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Understanding and managing successfully fashion
and luxury companies

Come essere un brand 2.0. Social media
relations tra contenuto e relazione

In a recent series of ground-breaking psychological
experiments, volunteers were shown a 30-second film
of some people playing basketball and told to count
the number of passes made with the ball. After just a
few seconds, a man dressed as a gorilla slowly walked
into frame, beat his chest at the camera, and
sauntered off. Unbelievably, almost none of the
people watching the film noticed the gorilla. Exactly
the same psychological mechanisms that cause
people to miss the gorilla also make them miss
unexpected but vitally important opportunities in their
professional and personal lives. This book outlines the
scientific evidence and thinking behind this
remarkable new phenomenon, and shows you how
you can spot gorillas in your life - and what to do
when you see one.

Visualising Facebook

The definition of a beautiful face has never been
constant. See howpolitical and social climates have
molded accepted beauty rituals andthe evolution of
cosmetics from ancient times through today. This
updated and refreshed reference book chronicles
historic trends for the eyes, lips, and face, and offers
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Cosmeticain-depth aesthetic reviews of each decade from
the1920s to today. Follow the fascinating history of
cosmetic trends vintage ads; detailed makeup
application guides;and profiles of famous makeup
innovators, connoisseurs, and iconicfaces. Over 450
images, timelines, and detailed vintage color
palettesshow the changing definitions of beauty and
document makeup innovations(the first mascara,
lipstick, eye shadow, etc.) that have
evolvedthroughout the history of cosmetics. This is an
ideal reference for theprofessional makeup artist,
cosmetologist, educator, student, andgeneral makeup
enthusiasts
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