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Compensation
Clinical leadership, along with values-based care and compassion, are critical in
supporting the development of high quality healthcare service and delivery.
Clinical Leadership in Nursing and Healthcare: Values into Action offers a range of
tools and topics that support and foster clinically focused nurses and other
healthcare professionals to develop their leadership potential. The new edition has
been updated in light of recent key changes in health service approaches to care
and values. Divided into three parts, it offers information on the attributes of
clinical leaders, as well as the tools healthcare students and staff can use to
develop their leadership potential. It also outlines a number of principles,
frameworks and topics that support nurses and healthcare professionals to develop
and deliver effective clinical care as clinical leaders. Covering a wide spectrum of
practical topics, Clinical Leadership in Nursing and Healthcare includes information
on: Theories of leadership and management Organisational culture Gender
Generational issues and leaders Project management Quality initiatives Working in
teams Managing change Effective clinical decision making How to network and
delegate How to deal with conflict Implementing evidence-based practice Each
chapter also has a range of reflective questions and self-assessments to help
consolidate learning. Itis invaluable reading for all nursing and healthcare
professionals, as well as students and those newly qualified.
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Corporate Finance: A Focused Approach
Marketing Management, Global Edition
For graduate and undergraduate marketing management courses. Framework for
Marketing Management is a concise adaptation of the gold standard marketing
management textbook for professors who want authoritative coverage of current
marketing management practice and theory, but the want the flexibility to add
outside cases, simulations, or projects.

Kotler On Marketing
How to compete in the right space for greater profitability and growth The Internet,
mobile technology, the ubiquity of information and the availability of big data have
dramatically increased the speed and impact of success and failure. Companies
today know that they must be competitive, but precisely where, and more
importantly how, to compete is not always easy to identify—until now. Compete
Smarter, Not Harder explains how to prioritize market opportunities so that a
company's strengths in one area can be leveraged across multiple markets. Using
cutting-edge academic research and extensive industry practice, author William
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Putsis outlines the strategic decisions needed to determine which space provides
the best margins, overall profitability, and growth potential. Details a step-by-step
process for strategic prioritization, from strategic market selection to the tactics of
execution, providing competitive advantage across markets Written by Doctor
William Putsis, a professor of marketing, economics, and business strategy at the
University of North Carolina at Chapel Hill, who has consulted and led executive
development efforts with leading companies throughout the world Prioritize with
conviction. Make absolutely sure that all of your hard work goes toward the right
space.

Strategic Marketing for Nonprofit Organizations
Strategic Marketing Management, 9th Edition
Marketing Management is the gold standard marketing text because its content
and organization consistently reflect the latest changes in today’s marketing
theory and practice. The text consistently delivers on its brand promise: to be the
first to reflect changes in marketing theory and practice. The Companion Website
is not included with the purchase of this product. Important Notice: The digital
edition of this book is missing some of the images found in the physical edition.
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Business Analytics: Data Analysis & Decision Making
For graduate and undergraduate courses in marketing management. A Succinct
Guide to 21st Century Marketing Management Framework for Marketing
Management is a concise, streamlined version of Kotler and Keller’s fifteenth
edition of Marketing Management, a comprehensive look at marketing strategy.
The book’s efficient coverage of current marketing management practices makes
for a short yet thorough text that provides the perfect supplement for incorporated
simulations, projects, and cases. The Sixth Edition approaches the topic of
marketing from a current standpoint, focusing its information and strategy on the
realities of 21st century marketing. Individuals, groups, and companies alike can
modernize their marketing strategies to comply with 21st century standards by
engaging in this succinct yet comprehensive text.

A Framework for Marketing Management, Global Edition
Two marketing experts explain why the future of marketing will be geared toward
global cities in growing regions of the developing world, including growing
metropolises in China, Brazil, India, the Middle East and Latin America.

Democracy in Decline
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Description For Principles of Marketing courses that require a comprehensive text.
Help students learn how to create value through customer connections and
engagement In a fast-changing, increasingly digital and social marketplace, it’s
more vital than ever for marketers to develop meaningful connections with their
customers. The Principles of Marketing, An Asian Perspective provides an
authoritative, comprehensive, innovative, managerial, and practical introduction to
the fascinating world of marketing in and from Asia. It helps students master
today’s key marketing challenge: to create vibrant, interactive communities of
consumers in Asia who make products and brands an integral part of their daily
lives. To help students in Asia understand how to create value and build customer
relationships, the Asian Perspective presents fundamental marketing information
within an innovative customer-value framework. This textbook makes learning
about and teaching Asian marketing easier and more exciting for both students
and instructors by providing a variety of vignettes, up-to-date corporate examples,
and relevant case studies.

Compete Smarter, Not Harder
For students, managers and senior executives studying Brand Management.
Keller’s market leading strategic brand management book provides insights into
profitable brand strategies by building, measuring, and managing brand equity.
The Global Edition strengthens relevance by using locally applicable examples that
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include Scoot, Hyundai, Etisalat, Qantas, Uniqlo, Mambo. This Global Edition has
been edited to include enhancements making it more relevant to students outside
the United States. The editorial team at Pearson has worked closely with educators
around the globe to include:

Excerpt from Marketing Management, 15th Global Edition,
Philip Kotler and Kevin Lane Keller
Since 1969, Philip Kotler's marketing text books have been read as the marketing
gospel, as he has provided incisive and valuable advice on how to create, win and
dominate markets. In KOTLER ON MARKETING, he has combined the expertise of
his bestselling textbooks and world renowned seminars into this practical all-in-one
book, covering everything there is to know about marketing. In a clear,
straightforward style, Kotler covers every area of marketing from assessing what
customers want and need in order to build brand equity, to creating loyal longterm customers. For business executives everywhere, KOTLER ON MARKETING will
become the outstanding work in the field. The secret of Kotler's success is in the
readability, clarity, logic and precision of his prose, which derives from his vigorous
scientific training in economics, mathematics and the behavioural sciences. Each
point and chapter is plotted sequentially to build, block by block, on the strategic
foundation and tactical superstructure of the book.
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Marketing Management, Fourteenth Canadian Edition,
Digital Marketing: Integrating Strategy and Tactics with Values is an easy-tounderstand guidebook that draws on the latest digital tactics and strategic insights
to help organizations generate sustainable growth through digital integration. It
provides a roadmap to adopt a digital mindset, incorporate digital trends
strategically, and integrate the most effective digital tactics and tools with core
values to achieve competitive advantage. Bringing the reader through its five-step
Path to Digital Integration (Mindset, Model, Strategy, Implementation, and
Sustainability), Digital Marketing seeks to Outline the key drivers of change and
leading digital marketing trends executives need to understand and incorporate to
drive business opportunity. Evaluate the digital channels and technologies
management teams can leverage to execute a successful Integrated Digital
Marketing strategy. This includes insight into the latest digital tactics (website,
social, mobile, search, content, and email marketing; data analytics) and social
tools (Facebook, Twitter, YouTube, LinkedIn, Instagram, Pinterest, and Google
Plus). Discover the impact of digital transformation on the organization, from the
effect of digital tactics on the customer experience (CX) to the value of integrating
internal digital strategies to facilitate collaboration and innovation. Guide aspiring
leaders on how to combine core values and business goals with progressive digital
strategies, tactics, and tools to generate sustainable outcomes for all stakeholders.
This interactive guidebook provides a truly Connected Digital Experience (CDE):
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the Zappar augmented reality mobile app allows the reader to activate the
"Discover More" and "Play Video" icons found throughout the book, instantly
connecting the reader, via their mobile device, to additional content housed on our
companion website, Digital Marketing Resource Center
(www.dmresourcecenter.org). "Play Video" icons incorporate point-in-time video
commenting solution Vusay to enable interactive social conversations around each
video. Digital Marketing is the ideal guide for aspiring leaders – executives,
instructors, owners, entrepreneurs, managers, students – at all stages of digital
literacy. To request access to the resources in the Digital Marketing Resources
Center, please contact Ira Kaufman at ira@entwinedigital.com.

Digital Disruption in Marketing and Communications
The 6th edition of Principles of Marketing makes the road to learning and teaching
marketing more effective, easier and more enjoyable than ever. Today’s marketing
is about creating customer value and building profitable customer relationships.
With even more new Australian and international case studies, engaging real-world
examples and up-to-date information, Principles of Marketing shows students how
customer value–creating and capturing it–drives every effective marketing
strategy. The 6th edition is a thorough revision, reflecting the latest trends in
marketing, including new coverage of social media, mobile and other digital
technologies. In addition, it covers the rapidly changing nature of customer
Page 9/27

Acces PDF Marketing Management Philip Kotler 15 Eme Edition
relationships with both companies and brands, and the tools marketers use to
create deeper consumer involvement.

Business Research Methods
NOTE: You are purchasing a standalone product; MyMarketingLab does not come
packaged with this content. If you would like to purchase both the physical text
and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13: 9780134058498 .
That package includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and
ISBN-10: 0133876802/ISBN-13: 9780133876802. For undergraduate and graduate
courses in marketing management. The gold standard for today’s marketing
management student. Stay on the cutting-edge with the gold standard text that
reflects the latest in marketing theory and practice. The world of marketing is
changing everyday–and in order for students to have a competitive edge, they
need a textbook that reflects the best of today’s marketing theory and practices.
Marketing Management is the gold standard marketing text because its content
and organization consistently reflect the latest changes in today’s marketing
theory and practice. The Fifteenth edition is fully integrated with MyMarketingLab
and is updated where appropriate to provide the most comprehensive, current,
and engaging marketing management text as possible. Also available with
MyMarketingLab ™ MyMarketingLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and
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improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts.

M: Advertising
Clinical Leadership in Nursing and Healthcare
Megamarketing
Marketing's undisputed doyen offers an unbeatable guide on what notto do As the
cost of marketing rises, its effectiveness is in decline.CEOs want a return on their
marketing investment, but can't be suretheir marketing efforts are even working.
Truly, marketers have toshape up or watch their business go south. In this clear
andcomprehensive guide, renowned marketing expert Philip Kotleridentifies the
ten most common-and most damaging-mistakes marketersmake, and how to avoid
them. But these ten mistakes are much morethan simple mess-ups; they're glaring
deficiencies that preventcompanies from succeeding in the marketplace. In Ten
DeadlyMarketing Sins, Kotler covers each sin in-depth in its own chapterand offers
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practical, proven guidance for reversing them. Marketerswill learn how to stay
market-focused and customer-driven, fullyunderstand their customers, keep track
of the competition, managerelationships with stakeholders, find new opportunities,
developeffective marketing plans, strengthen product and service policies,build
brands, get organized, and use technology to thefullest. Covering crucial topics
every marketer must understand, Ten DeadlyMarketing Sins is a must-have for
anyone who want to remaincompetitive in an increasingly challenging
marketplace. Packed withthe kind of marketing wisdom only Kotler can provide,
this is anindispensable resource for every company-and every marketer-whowants
to develop better products, better marketing plans, andbetter customer
relationships. Ten Deadly Marketing Sins is an unbeatable resource from the
mostrespected thinker in modern marketing. Philip Kotler (Chicago, IL) is the S. C.
Johnson DistinguishedProfessor of International Marketing at Northwestern
University'sKellogg Graduate School of Management and the author of 15
books,including Marketing Insights from A to Z (0-471-26867-4) andLateral
Marketing (0-471-45516-4), both published by Wiley.

Marketing Management Asian Perspective
With the fall of the Berlin Wall, one economic model emerged triumphant.
Capitalism-spanning a spectrum from laissez faire to authoritarian-shapes the
market economies of all the wealthiest and fastest-growing nations. But trouble is
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cracking its shiny veneer. In the U.S., Europe, and Japan, economic growth has
slowed down. Wealth is concentrated in the hands of a few; natural resources are
exploited for short-term profit; and good jobs are hard to find. With piercing clarity,
Philip Kotler explains 14 major problems undermining capitalism, including
persistent poverty, job creation in the face of automation, high debt burdens, the
disproportionate influence of the wealthy on public policy, steep environmental
costs, boom-bust economic cycles, and more. Amidst its dire assessment of what's
ailing us, Confronting Capitalism delivers a heartening message: We can turn
things around. Movements toward shared prosperity and a higher purpose are
reinvigorating companies large and small, while proposals abound on government
policies that offer protections without stagnation. Kotler identifies the best ideas,
linking private and public initiatives into a force for positive change. Combining
economic history, expert insight, business lessons, and recent data, this landmark
book elucidates today's critical dilemmas and suggests solutions for returning to a
healthier, more sustainable Capitalism-that works for all.

Principles of Marketing, An Asian Perspective
Marketing Rebellion
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Cooper and Schindler's Business Research Methods offers students and instructors
thorough coverage of business research topics backed by solid theory. The authors
are successful marketing research consultants and that is evident in the rich and
realistic case studies found in the text. Managerial decision making is the
underlying theme, topics and applications are presented and organized in a
manner that allow students to thoroughly understand business research topics and
functions. Consequently, the structure of the text encourages and supports
completion of an in-depth business research project during the semester.

According to Kotler
Innovation is a responsibility normally assigned to R&D departments but this is not
enough. Companies need a systematic framework so innovation can occur at
different levels of the organization. The world's leading expert in marketing and
innovation Philip Kotler, and Fernando Trias de Bes together present a
revolutionary model for innovation.

Marketing Management, Student Value Edition
Democracy in Decline is an examination by the 'father of modern marketing' into
how a long cherished product (democracy) is failing the needs of its consumers
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(citizens). Philip Kotler identifies 14 shortcomings of today’s democracy and
confronts this gloomy outlook with some potential solutions and a positive
message; that a brighter future awaits if we can come together and save
democracy from its decline. Encouraging readers to join the conversation, exercise
their free speech and get on top of the issues that affect their lives regardless of
nationality or political persuasion. Suitable for students across a broad range of
courses including Political Science, Politics, Political Marketing and Critical
Management/Sociology. An accompanying website (www.democracyindecline.com)
invites those interested to help find and publish thoughtful articles that aid our
understanding of what is happening and what can be done to improve democracies
around the world.

Winning Global Markets
Designed to help health care professionals achieve their marketing objectives by
providing them with timely tools and market analysis techniques.S.

A Framework for Marketing Management
It has been said that every generation of historians seeks to rewrite what a
previous generation had established as the standard interpretations of the motives
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and circumstances shaping the fabric of historical events. It is not that the facts of
history have changed. No one will dispute that the battle of Waterloo occurred on
June 11, 1815 or that the allied invasion of Europe began on June 6, 1944. What
each new age of historians are attempting to do is to reinterpret the motives of
men and the force of circumstance impacting the direction of past events based on
the factual, social, intellectual, and cultural milieu of their own generation. By
examining the facts of history from a new perspective, today's historians hope to
reveal some new truth that will not only illuminate the course of history but also
validate contempo rary values and societal ideals. Although it is true that tackling
the task of developing a new text on logistics and distribution channel
management focuses less on schools of philosophical and social analysis and more
on the calculus of managing sales campaigns, inventory replenishment, and
income statements, the goal of the management scientist, like the historian, is to
merge the facts and figures of the discipline with today's organizational, cultural,
and economic realities. Hopefully, the result will be a new synthesis, where a whole
new perspective will break forth, exposing new directions and opportunities.

Marketing for Health Care Organizations
Marketing 8th Edition Aus
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Marketing attempts to influence the way consumers behave. These attempts have
implications for the organizations making the attempt, the consumers they are
trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and
attempts to influence it, are critical to all of us. This text is designed to provide an
understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is
to provide the student with a usable, managerial understanding of consumer
behavior.-Pref.

Ten Deadly Marketing Sins
M: Advertising 2e was created with students' and professors' needs in mind. It
explores the core principles that drive advertising, using a lively voice that goes
beyond academic theory. The authors' goal was to present advertising as it is
actually practiced and make the fundamentals accessible and relevant to the
student's “real life.“ This approach truly transcends the conceptual and propels
students into an exciting and practical dimension. Students receive a cost effective, easy to read, focused text complete with study resources to help them
review for tests and apply chapter concepts. Professors receive a text that contains
all the pertinent information - yet in a more condensed format that is easier to
cover by students. McGraw-Hill Connect assignments are provided to utilise the
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power of the web, providing application of concepts for students and automatically
grade materials to support instructors.

Marketing Management
Consumer Behavior
My Adventures in Marketing
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS:
DATA ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors, and
practitioners, this quantitative methods text delivers the tools to succeed with its
proven teach-by-example approach, user-friendly writing style, and complete Excel
2016 integration. It is also compatible with Excel 2013, 2010, and 2007.
Completely rewritten, Chapter 17, Data Mining, and Chapter 18, Importing Data
into Excel, include increased emphasis on the tools commonly included under the
Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In
addition, up-to-date problem sets and cases provide realistic examples to show the
relevance of the material. Important Notice: Media content referenced within the
Page 18/27

Acces PDF Marketing Management Philip Kotler 15 Eme Edition
product description or the product text may not be available in the ebook version.

Principles of Marketing
This book sets out the new frontier of marketing and communication through real
case histories. Companies must rethink their traditional approaches to successfully
face the upcoming challenges. They must learn how to innovate and change things
when they go well. New emerging technologies such as AI and IoT are the new
frontiers of the digital transformation that are radically changing the way
consumers and companies communicate and engage with each other. Marketing
makes a company a change-maker, while communications tell the story to engage
customers and stakeholders. The book introduces brand positioning (to match
brand values and consumers’ attributes), and brand as human being (to raise trust,
loyalty and engagement among customers and stakeholders), through Enel X and
its partnership with Formula E in the e-mobility case, and the PMI case (its
disruptive effect on tobacco industry). After a deep analysis of the disruptive
effects on business models of the digital transformation, the book explores digital
communications through the Pietro Coricelli case (how a well-designed digital
strategy can raise reputation and sales). The book also provides a new holistic
approach and identifies a future leader, through the H-FARM case (how to disrupt
business models and education). The book is aimed at researchers, students and
practitioners, and provides an improved understanding of marketing and
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communications, and the evolution of the strategic, organisational, and
behavioural model.

Winning At Innovation
Provides a framework to help you stay ahead of the curve by re-imagining
marketing in a world where hyper-empowered consumers drive the business
results

Principles of Marketing
For Principles of Marketing courses that require a comprehensive text Help
students learn how to create customer value and engagement In a fast-changing,
increasingly digital and social marketplace, it’s more vital than ever for marketers
to develop meaningful connections with their customers. Principles of Marketing
helps students master today’s key marketing challenge: to create vibrant,
interactive communities of consumers who make products and brands an integral
part of their daily lives. To help students understand how to create value and build
customer relationships, Kotler and Armstrong present fundamental marketing
information within an innovative customer-value framework. Thoroughly revised to
reflect the major trends impacting contemporary marketing, this edition is packed
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with stories illustrating how companies use new digital technologies to maximize
customer engagement and shape brand conversations, experiences, and
communities. MyMarketingLab not included. Students, if MyMarketingLab is a
recommended/mandatory component of the course, please ask your instructor for
the correct ISBN and course ID. MyMarketingLab should only be purchased when
required by an instructor. Instructors, contact your Pearson representative for
more information. MyMarketingLab is an online homework, tutorial, and
assessment product designed to personalize learning and improve results. With a
wide range of interactive, engaging, and assignable activities, students are
encouraged to actively learn and retain tough course concepts.

Confronting Capitalism
Analyzes the marketing strategies used by the Japanese and other Far Eastern
countries to penetrate United States markets and offers marketing
counterstrategies for the next wave of Japanese competition

Distribution
This book is not available as a print inspection copy. To download an e-version click
here or for more information contact your local sales representative. Get 12
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months FREE access to an interactive eBook when purchasing the paperback*
Previous edition winner of the British Book Design and Production Award for "Best
Use of Cross Media 2014" This easy to use resource allows students to switch from
digital to the print text and back again, opening windows to the world of marketing
through cases that are vibrant and engaged, links that allow students to explore
topics in more detail and content to encourage relating theory to practice.
Recognizing the importance of ongoing technological and social developments and
the increasing connectedness of consumers that has profound implications for the
way marketing operates and students learn, the 4th edition demystifies key
technologies and terminology, demonstrating where and how emerging digital
marketing techniques and tools fit in to contemporary marketing planning and
practice. The new edition welcomes a new 3rd author and has been fully updated
to include: 31 New case studies (including 5 new end of chapter and 26 new ‘focus
boxes’), featuring a greater number of case studies from digital/social media
marketing, Uber and the sharing economy, Google and crowdsourcing and
Amazon’s drone delivery service. Even more content on digital marketing
integrated throughout, including key issues such as social media, mobile
marketing, co-creation, cutting edge theory. A fully updated and streamlined
interactive eBook led by student feedback. Focus boxes throughout the text such
as Global, Consumer, B2B and Ethical - all with a greater emphasis on digital
communication - reinforce key marketing trends and relate theory to practice.
Each chapter also ends with a case study revolving around topics, issues and
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companies that students can relate to such as Taylor Swift taking on Spotify. The
new edition comes packed with features that can be used in class or uploaded onto
a course management system and which students can use in their own selfdirected study. Furthermore, the book is complemented by a FREE interactive
eBook with access to web links, video links, SAGE journal articles, MCQ’s, podcasts
and flashcards, allowing access on the go and encouraging learning and retention
whatever the learning style. Suitable as core reading for undergraduate marketing
students. *Interactivity only available through Vitalsource eBook included as part
of paperback product (ISBN 9781526426321). Access not guaranteed on secondhand copies (as access code may have previously been redeemed).

The New Competition
For Principles of Marketing courses that require a comprehensive text. Help
readers learn how to create value through customer connections and engagement
In a fast-changing, increasingly digital and social marketplace, it’s more vital than
ever for marketers to develop meaningful connections with their customers.
Principles of Marketing helps readers master today’s key marketing challenge: to
create vibrant, interactive communities of consumers who make products and
brands an integral part of their daily lives. To help individuals understand how to
create value and build customer relationships, Kotler and Armstrong present
fundamental marketing information within an innovative customer-value
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framework. Thoroughly revised to reflect the major trends impacting contemporary
marketing, the 17th Edition is packed with stories illustrating how companies use
new digital technologies to maximize customer engagement and shape brand
conversations, experiences, and communities. Also available with MyLab Marketing
MyLab™ Marketing is an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. Note: You are
purchasing a standalone product; MyLab Marketing does not come packaged with
this content. Students, if interested in purchasing this title with MyLab Marketing,
ask your instructor for the correct package ISBN and Course ID. Instructors, contact
your Pearson representative for more information. If you would like to purchase
both the physical text and MyLab Marketing, search for: 0134642317 /
9780134642314 Principles of Marketing Plus MyLab Marketing with Pearson eText
-- Access Card Package Package consists of: 013449251X / 9780134492513
Principles of Marketing 0134518284 / 9780134518282 MyLab Marketing with
Pearson eText -- Access Card -- for Principles of Marketing

Marketing Management
Focus on the financial concepts, skills, and technological applications that are
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critical for you in today’s workplace with Ehrhardt/Brigham’s CORPORATE FINANCE:
A FOCUSED APPROACH 6E. With its relevant and engaging presentation and
numerous examples, you will learn the latest financial developments as you also
learn how to maximize a firm’s value in today’s changing business environment.
You will master the features and functions of spreadsheets by using chapter Excel
Tool Kits, Build a Model problems, and Mini Cases that encourage “what-if” analysis
on a real-time basis. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.

Digital Marketing
Reflecting the most recent, relevant information in the field, this best-selling book
offers readers a practical foundation for marketing in nonprofit organizations. Its
coverage encompasses the entire marketing process, providing valuable insights
on strategic evaluations, positioning, market targeting, and more. For managers
and future managers of nonprofit organizations, for-profit organizations, and
government agencies.

Marketing
Provides an authoritative and holistic platform whilst delivering updated content in
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new and exciting ways. Suzan Burton from Macquarie University.

Strategic Brand Management: Global Edition
According to Kotler distills the essence of marketing guru Philip Kotler's wisdom
and years of experience into question and answer format. Based on the thousands
of questions Kotler has been asked over the years by clients, students, business
audiences, and journalists, the book reveals the revolutionary thinking of one of
the profession's most revered experts.
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