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Public Policy and the Mass Media
Mass communication has long been recognized as an important contributor to national identity and nation building. This
book examines the relationship between media and nationalism in Israel, arguing that, in comparison to other countries, the
Israeli case is unique. It explores the roots and evolution of newspapers, journalism, radio, television, and the debut of the
Internet on both the cultural and the institutional levels, and examines milestones in the socio-political development of
Hebrew and Israeli mass communication. In evaluating the technological changes in the media, the book shows how such
shifts contribute to segmentation and fragmentation in the age of globalization.

Mass Communications
How has mass communication evolved in Latin America? How has the political climate in that region shaped the role of the
mass media? What are the special challenges facing this turbulent area? In Communication in Latin America, Richard Cole
has assembled a selection of articles that explores these issues, with a special emphasis on journalism, given the traditional
strength of the press in Latin America. The twelve essayswritten exclusively for this publication - examine either an aspect
of the mass media in the region or the media in a particular country during a number of stages of its political development.
Communication in Latin America opens with an overview of the state of mass communication in the entire region. Articles in
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the first part of the volume focus on topics such as the changing role of women in the media and the usefulness of
propaganda in effecting political change. Essays in the second section discuss situations in individual countries, including
freedom of the press in Mexico and Chile and the Argentine media's struggle to define their role under the new democratic
government. Professor Cole concludes with a forecast of the future of mass communication in Latin America.

Mass Communication In Israel
Critiquing the mass media, and the role those media play in our lives, requires a critical eye. Media in Society gives
students in upper level media courses a unique narrative-based approach to media criticism, exploring the stories media
tell—as well as the stories we tell about the media when we describe how it affects us. Organized thematically, Media in
Society examines topics like narrative genre, entertainment culture, news, politics, and economics, emphasizing both the
pleasures and pitfalls of the media narratives that surround us. Written by an esteemed team of media scholars, specifically
for media students, this compact and affordable text makes a great backbone or addition to a media and society course.

Media Logic
The Third Edition of Women in Mass Communication provides a new generation of students with an insightful examination
of women in the journalism and mass communication professions. In this seminal volume, editors Pamela Creedon and
Judith Cramer offer ideas and directions for improving the status of women—and men— working in the field.

Women in Mass Communication
Mass Communication Theories: Explaining Origins, Processes, and Effects explores mass communication theories within the
social and cultural context that influenced their origins. An intimate examination of the lives and times of prominent mass
communication theorists both past and present bring the subject to life for the reader.

The Media of Mass Communication, Fifth Canadian Edition
Mass Communications and Media Studies: An Introduction, 2nd edition is a comprehensive yet concise survey of the history
of mass communication media, discussing the current state of each medium, and anticipating the future of mass media.
Divided into twelve chapters, it can be used in either 16-week semesters or 12-week terms. Retaining the successful
organization of the 1st edition, Peyton Paxson writes in an accessible and well-organized manner, catering to both the
needs of students and instructors. He begins each chapter with a list of the current issues and trends concerning the
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chapter's topic, followed by a brief history of that topic, its current state, predictions for the future, an assessment of career
opportunities, and discussion questions for critical thinking. More than just updating statistical data, the 2nd edition weaves
in discussions of relevant contemporary issues, including crowdsourcing, going 'viral', interactive advertising, tv industry
consolidation, 'the internet of things', conflicting ideas of net neutrality and their continuing implications in a moreconnected world.

Communication Models for the Study of Mass Communications
Media Essentials focuses on the pivotal aspects of mass communication, helping students better understand what the
media is and the impact of the most vital recent changes on the mass-media landscape. The new Media Essentials features
an array of Digital Turn and Media Literacy boxes with specific, detailed case studies providing windows to broader ideas
about the media, and a robust program of LaunchPad videos and Web clips that drive home the book's approach to media
literacy, convergence, and analysis. In its fourth edition, this more concise and more affordable option for mass
communication courses is more current, flexible, and informative than ever.

Anthropology & Mass Communication
Analyzes such social institutions as politics, religion, and sport as they are presented and transformed by the media to
affect our shared stock of knowledge. Altheide and Snow move beyond a consideration of the reasons for the picture given
by media of these institutions and the ways in which media has impact, to a more pervasive view of our culture as shaped
by the media that are a part of it. 'Altheide and Snow do successfully show how a common media logic has gripped such
apparently different areas as spectator politics, sport and religion. They do show how all other media tend to conform to a
dominant television format.' -- The Media Reporter, Spring 1980

Mass Communication Theories
Requerimientos del sistema para el disco acompañante: Windows (OS 2000) or Mac (OS 9.x and up), 32 MB RAM, 4x CDROM drive. Netscape or Microsoft IE Browser (version 5.x or higher).

Anthropology and Mass Communication
People make media, media takes up two-thirds of our waking hours, media impacts our lives; it is critical to understand how
the media work and why, to grasp the global nature of communication, and to assess media messages to attain media
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literacy.The Media of Mass Communication, 11eteaches students to understand how the media work and why. The material
engages students as both consumers and creators of mass media. Students explore the latest media economic,
technological, cultural and political shifts all in historical context. They engage with the coverage of ongoing
transformations in mass media as analysts, examining the various ways in which media impacts the world as they hone
their media literacy skills.

Introduction to Media Literacy
Presents the main existing models of the mass communications process which have been developed during the last thirty
years, providing brief descriptions of the most significant concepts and ideas in the study of mass communication, using
graphic and verbal models.

Mass Communications and Media Studies
Introduction to Media Literacy builds students’ media literacy step-by-step to make them more knowledgeable about all
facets of the media and more strategic users of media messages. In nine streamlined chapters, all of the essential media
topics are covered – from understanding media audiences, industries, and effects to confronting controversies like media
ownership, privacy, and violence – in a concise format that keeps students focused on improving their media literacy skills
as effectively and efficiently as possible.

Terrorism and Communication
This comprehensive resource on mass communication theory is structured around the key conceptual areas of text,
audience, media, production and society. Using illustrations from popular genres - particularly film and television - Arthur
Asa Berger combines his broad knowledge of the mass communications field with his unique ability to translate difficult
theories and models into comprehensible terms and accessible language. He concludes with suggestions for further work
and discussion plus an up-to-date bibliography, making this an excellent introduction for students of communication.

Understanding Media and Culture
A number of high stakes conflicts — over net neutrality, streaming music, copyrights, the shifting fortunes of various media
outlets, and divisive politics — continue to unfold over YouTube, Twitter, TV screens, and other mediated feeds. The speed
at which these stories are consumed means that understanding the complex connections between the media and our
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culture is more important than ever. The new tenth edition of Media & Culture starts with the digital world students know
and then goes further, focusing on what these constant changes mean to them. As always, Media & Culture brings together
industry expertise, media history, and current trends for an exhilarating look at the media right now. Through new
infographics, cross-reference pages, and a new digital jobs feature, this edition offers the most contemporary and
compelling examinations yet of how the media industries connect, interlock, and converge.

Mass Communication
"Denis McQuail′s Mass Communication Theory is not just a seminal text in the study of media and society - it is a
benchmark for understanding and appreciating the long and winding road people and their media have taken to get us
here." - Mark Deuze, Indiana University and Leiden University "This is a unique work tested by time and generations of
students around the world - North, South, East and West." - Kaarle Nordenstreng, University of Tampere "McQuail′s Mass
Communication Theory continues to be the clearest and best introduction to this sprawling field." - Anders Hansen,
University of Leicester With over 125,000 copies sold, McQuail′s Mass Communication Theory has been the benchmark for
studying media and communication for more than 25 years. It remains the most authoritative and comprehensive
introduction to the field and offers unmatched coverage of the research literature. It covers everything a student needs to
know of the diverse forms of mass communication today, including television, radio, newspapers, film, music, the internet
and other forms of new media. Denis McQuail shows that more than ever, theories of mass communication matter for the
broader understanding of society and culture. Unmatched in coverage and used across the globe, this book includes:
Explorations of new media, globalization, work, economy, governance, policy, media audiences and effects New boxed case
studies on key research publications, to familiarize students with the critical research texts in the field Definitions,
examples, and illustrations throughout to bring abstract concepts to life. McQuail′s Mass Communication Theory is the
indispensable resource no student of media and communication studies can afford to be without.

Experiments on Mass Communication
The rise of mass communications has fundamentally reshaped the modern world. In this comparative introduction, Lorimer
surveys not only the different types of media and their attendant technologies, but the theories used to understand the
subject. He provides an international perspective, drawing on examples from the UK, USA, Canada, Australia, Japan and
various European countries.

McQuail′s Mass Communication Theory
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ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct
ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for
individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor,
to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering
products may not be included when purchasing or renting from companies other than Pearson; check with the seller before
completing your purchase. Used or rental books If you rent or purchase a used book with an access code, the access code
may have been redeemed previously and you may have to purchase a new access code. Access codes Access codes that
are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed
code. Check with the seller prior to purchase. -- Debuting in its first edition Mass Media Revolution is a revolutionary
learning and teaching tool designed to reflect the way students experience mass media today. With a storytelling narrative
and chapter-specific videos, Mass Media Revolution helps students experience mass media, enhancing their development
as critical consumers. They can study, read, interact and consume their course material in print and online in a way that
best suits their individual learning needs

Applied Mass Communication Theory
Transform your students into smart, savvy consumers of the media. Mass Communication: Living in a Media World (Ralph E.
Hanson) provides students with comprehensive yet concise coverage of all aspects of mass media, along with insightful
analysis, robust pedagogy, and fun, conversational writing. In every chapter of this bestselling text, students will explore
the latest developments and current events that are rapidly changing the media landscape. This newly revised Sixth Edition
is packed with contemporary examples, engaging infographics, and compelling stories about the ways mass media shape
our lives. From start to finish, students will learn the media literacy principles and critical thinking skills they need to
become savvy media consumers.

Essentials of Mass Communication Theory
This distinctive Handbook covers the breadth of sports and media scholarship, one of the up-and-coming topics bridging
media entertainment, sports management, and popular culture. Organized into historical, institutional, spectator, and
critical studies perspectives, this volume brings together the work of many researchers into one quintessential volume,
defining the full scope of the subject area. Editors Arthur Raney and Jennings Bryant have recruited contributors from
around the world to identify and synthesize the research representing numerous facets of the sports-media relationship. As
a unique collection on a very timely topic, the volume offers chapters examining the development of sports media;
production, coverage, and economics of sports media; sports media audiences; sports promotion; and race and gender
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issues in sports and media. Unique in its orientation and breadth, the Handbook of Sports and Media is destined to play a
major role in the future development of this fast-growing area of study. It is a must-have work for scholars, researchers, and
graduate students working in media entertainment, media psychology, mass media/mass communication, sports marketing
and management, popular communication, popular culture, and cultural studies.

Handbook of Sports and Media
Digital media is changing the ways in which we communicate: we watch TV and movies online, call friends on computers,
and read newspapers on cell phones. Placing convergence at the center of the discussion, Converging Media: A New
Introduction to Mass Communication, Third Edition, by John V. Pavlik and Shawn McIntosh, uses the technologies we employ
everyday to explain our current media environment - and to project where we might be headed. Rather than discussing
each media industry in isolation, Converging Media shows how each branch of media (print, visual, and audio) relates to
and influences the others. This enables students to see the inextricable and dynamic relationship between converging
media and traditional media formats.

Converging Media
Anthropological interest in mass communication and media has exploded in the last two decades, engaging and challenging
the work on the media in mass communications, cultural studies, sociology and other disciplines. This is the first book to
offer a systematic overview of the themes, topics and methodologies in the emerging dialogue between anthropologists
studying mass communication and media analysts turning to ethnography and cultural analysis. Drawing on dozens of
semiotic, ethnographic and cross-cultural studies of mass media, it offers new insights into the analysis of media texts,
offers models for the ethnographic study of media production and consumption, and suggests approaches for
understanding media in the modern world system. Placing the anthropological study of mass media into historical and
interdisciplinary perspectives, this book examines how work in cultural studies, sociology, mass communication and other
disciplines has helped shape the re-emerging interest in media by anthropologists.

Mass Communication In Israel
Mass communication has long been recognized as an important contributor to national identity and nation building. This
book examines the relationship between media and nationalism in Israel, arguing that, in comparison to other countries, the
Israeli case is unique. It explores the roots and evolution of newspapers, journalism, radio, television, and the debut of the
Internet on both the cultural and the institutional levels, and examines milestones in the socio-political development of
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Hebrew and Israeli mass communication. In evaluating the technological changes in the media, the book shows how such
shifts contribute to segmentation and fragmentation in the age of globalization.

Media Today
A Cognitive Psychology of Mass Communication
Volume III in the series Studies in Social Psychology in World War II. The Army proved to be a worldwide laboratory for film
research and research on other means of getting across both technical information and indoctrination. Findings are of direct
importance to film-makers, educators. Originally published in 1971. The Princeton Legacy Library uses the latest print-ondemand technology to again make available previously out-of-print books from the distinguished backlist of Princeton
University Press. These editions preserve the original texts of these important books while presenting them in durable
paperback and hardcover editions. The goal of the Princeton Legacy Library is to vastly increase access to the rich scholarly
heritage found in the thousands of books published by Princeton University Press since its founding in 1905.

The Dynamics of Mass Communication: Media in the Digital Age
Media Today uses convergence as a lens that puts students at the center of the profound changes in the 21st century
media world. Through the convergence lens they learn to think critically about the role of media today and what these
changes mean for their lives presently and in the future. The book’s media systems approach helps students to look
carefully at how media content is created, distributed, and exhibited in the new world that the digital revolution has
created. From newspapers to video games and social networking to mobile platforms, Media Today prepares students to
live in the digital world of media.

Media of Mass Communication
Communication in Latin America
The mass media are playing an increasingly central role in modern political life that expands beyond their traditional
function as mediators between the world of politics and the citizens. This volume explores the extent and circumstances
under which the media affects public policy; whether the political impact of the media is confined to the public
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representation of politics or whether their influence goes further to also affect the substance of political decisions. It
provides an in-depth understanding of the conditions under which the media might, or might not, play a role in the policy
process and what the nature of their influence is. Bringing together conceptual and methodological approaches from both
political science and communications studies, this book presents an interdisciplinary perspective. It presents empirical
evidence of the processes involved in the interaction between mass communication and policy and features case studies
from Western Europe and the US and across different policy fields. The book will be of interest to students of public policy,
political communication and comparative politics.

Understanding Media Cultures
Transform your students into smart, savvy consumers of the media. Mass Communication: Living in a Media World (Ralph E.
Hanson) provides students with comprehensive yet concise coverage of all aspects of mass media, along with insightful
analysis, robust pedagogy, and fun, conversational writing. In every chapter of this bestselling text, students will explore
the latest developments and current events that are rapidly changing the media landscape. This newly revised Sixth Edition
is packed with contemporary examples, engaging infographics, and compelling stories about the ways mass media shape
our lives. From start to finish, students will learn the media literacy principles and critical thinking skills they need to
become savvy media consumers.

Media in Society
Applied Mass Communication Theory: A Guide for Media Practitioners, Second Edition bridges a review of theory to the
contemporary work of media professionals. The text provides a framework for constructing an undergraduate research
project. It also presents vital chronological information on the progression of theory in mass communication, including a
model that integrates mass communication theories and shows how they relate to one another. It concludes with
information on media law, ethics, economics, and mass media careers, establishing a critical framework for students as
they leave college and begin their first jobs. This Second Edition discusses mass communication theory and its applications
in both traditional print and broadcast applications. By exploring advertising and public relations in this new digital multimedia environment, this text remains relevant, and in fact necessary, for students in the field.

A Cognitive Psychology of Mass Communication
Praise for the First Edition: `I can't think of a book in media studies that handles so well the diversity of perspectives and
issues that Stevenson addresses. Whether reconstructing Marxism or deconstructing postmodernism, tackling the pleasures
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of soap opera or the repetitive structures of daily news presentation, Stevenson is always clear and insightful' - Sociology
The Second Edition of this book provides a comprehensive overview of the ways in which social theory has attempted to
theorize the importance of the media in contemporary society. Now fully revised to take account of the recent theoretical
developments associated with `new media' and `information society', as well as the audience and the public sphere,
Understanding Media Cultures: - Critically examines the key social theories of mass communication - Highlights the work of
individual theorists including Fiske, Williams, Hall, Habermas, Jameson, McLuhan and Baudrillard. - Covers the important
traditions of media analysis from feminism, cultural studies and audience research. - Now includes a discussion of recent
perspectives developed by Castells, Haraway, Virilio and Schiller. - Provides a glossary of key terms in media and social
theory. Retaining all the strengths of the previous edition, Understanding Media Cultures offers a comprehensive and up-todate overview of the field. It will be essential reading for students of social theory, media and cultural studies.

Mass Media Revolution
Anthropological interest in mass communication and media has exploded in the last two decades, engaging and challenging
the work on the media in mass communications, cultural studies, sociology and other disciplines. This is the first book to
offer a systematic overview of the themes, topics and methodologies in the emerging dialogue between anthropologists
studying mass communication and media analysts turning to ethnography and cultural analysis. Drawing on dozens of
semiotic, ethnographic and cross-cultural studies of mass media, it offers new insights into the analysis of media texts,
offers models for the ethnographic study of media production and consumption, and suggests approaches for
understanding media in the modern world system. Placing the anthropological study of mass media into historical and
interdisciplinary perspectives, this book examines how work in cultural studies, sociology, mass communication and other
disciplines has helped shape the re-emerging interest in media by anthropologists.

The Handbook of Media and Mass Communication Theory
The Second Edition of Communication and Sport: Surveying the Field offers the most comprehensive and diverse approach
to the study of communication and sport available at the undergraduate level. Newly expanded to incorporate the latest
topics and perspectives in the field, the New Edition examines a wide array of topics to help readers understand important
issues such as sports media, rhetoric, culture, and organizations from both micro- and macro- perspectives. Everything from
youth to amateur to professional sports is addressed in terms of mythology, community, and identity; issues such as fan
cultures, racial identity and gender in sports media, politics and nationality in sports, and sports and religion are explored in
depth, and provide useful, applied insight for readers. Practical and relevant, epistemologically diverse, and theoretically
grounded, the Second Edition of Billings, Butterworth, and Turman’s text keeps readers on the cutting-edge.
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Dynamics of Mass Communication: Media in Transition
The Handbook of Media and Mass Communication Theory presents a comprehensive collection of original essays that focus
on all aspects of current and classic theories and practices relating to media and mass communication. Focuses on all
aspects of current and classic theories and practices relating to media and mass communication Includes essays from a
variety of global contexts, from Asia and the Middle East to the Americas Gives niche theories new life in several essays
that use them to illuminate their application in specific contexts Features coverage of a wide variety of theoretical
perspectives Pays close attention to the use of theory in understanding new communication contexts, such as social media
2 Volumes Volumes are aslo available for individual purchase

Communication and Sport
A Cognitive Psychology of Mass Communication is the go-to text for any course that adopts a cognitive and psychological
approach to the study of mass communication. In its sixth edition, it continues its examination of how our experiences with
media affect the way we acquire knowledge about the world, and how this knowledge influences our attitudes and behavior.
Using theories from psychology and communication along with reviews of the most up-to-date research, this text covers a
diversity of media and media issues ranging from commonly discussed topics, such as politics, sex, and violence, to lesserstudied topics, such as sports, music, emotion, and prosocial media. This sixth edition offers chapter outlines and
recommended readings lists to further assist readability and accessibility of concepts, and a new companion website that
includes recommended readings, even more real-world examples and activities, PowerPoint presentations, sample syllabi,
and an instructor guide.

The Law of Journalism and Mass Communication
A leader in the Canadian mass communication market, The Media of Mass Communication offers a unique genre breakdown
of the discipline. Beginning with a focus on mass media such as print, sound recordings, movies, radio, television and the
internet, it then moves on to mass messages, looking at news, public relations, advertising and entertainment, and finishes
with an analysis of mass media issues, including media research, law and ethics, media effects, global mass media, and
others. The new fifth edition has been heavily revised to include the latest changes in the Canadian and American media
landscape, including new chapters on movies, entertainment, and Mass Media and Governance.

Media & Culture
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Based on the premise that terrorism is essentially a message, Terrorism and Communication: A Critical Introduction
examines terrorism from a communication perspective—making it the first text to offer a complete picture of the role of
communication in terrorist activity. Through the extensive examination of state-of-the-art research on terrorism as well as
recent case studies and speech excerpts, communication and terrorism scholar Jonathan Matusitz explores the ways that
terrorists communicate messages through actions and discourse. Using a multifaceted approach, he draws valuable insights
from relevant disciplines, including mass communication, political communication, and visual communication, as he
illustrates the key role that media outlets play in communicating terrorists' objectives and examines the role of global
communication channels in both spreading and combating terrorism. This is an essential introduction to understanding
what terrorism is, how it functions primarily through communication, how we talk about it, and how we prevent it.

Introduction to Mass Communication
Mass Media and Health
The Law of Journalism and Mass Communication, Sixth Edition, by Robert Trager, Susan Dente Ross, and Amy Reynolds
offers a clear and engaging introduction to media law with comprehensive coverage and analysis of key cases for future
journalists and media professionals. You are introduced to key legal issues at the start of each chapter, building your critical
thinking skills before progressing to real-world landmark cases that demonstrate how media law is applied today.
Contemporary examples, emerging legal topics, international issues, and cutting-edge research all help you to retain and
apply principles of media law in practice. The thoroughly revised Sixth Edition has been reorganized and shortened to 12
chapters, streamlining the content and offering instructors more opportunities for classroom activities. This edition also
goes beyond the judiciary—including discussions of tweets and public protests, alcohol ads in university newspapers, global
data privacy and cybersecurity, libel on the internet, and free speech on college campuses—to show how the law affects the
ways mass communication works and how people perceive and receive that work.

Mass Communication
Mass Media and Health: Examining Media Impact on Individuals and the Health Environment covers media health influences
from a variety of angles, including the impact on individual and public health, the intentionality of these effects, and the
nature of the outcomes. Author Kim Walsh-Childers helps readers understand the influence that mass media has on an
individual’s health beliefs and, in turn, their behaviors. She explains how public health policy can be affected, altering the
environment in which a community’s members make choices, and discusses the unintentional health effects of mass media,
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examining them through the strategic lens of news framing and advocacy campaigns. Written for students across a variety
of disciplines, Mass Media and Health will serve as primary reading for courses examining the broader view of mass media
and health impacts, as well as providing supplemental reading for courses on health communication, public health
campaigns, health journalism, and media effects.

Loose-leaf Version for Media Essentials
In this fifth edition of A Cognitive Psychology of Mass Communication, author Richard Jackson Harris continues his
examination of how our experiences with media affect the way we acquire knowledge about the world, and how this
knowledge influences our attitudes and behavior. Presenting theories from psychology and communication along with
reviews of the corresponding research, this text covers a wide variety of media and media issues, ranging from the
commonly discussed topics – sex, violence, advertising – to lesser-studied topics, such as values, sports, and entertainment
education. The fifth and fully updated edition offers: highly accessible and engaging writing contemporary references to all
types of media familiar to students substantial discussion of theories and research, including interpretations of original
research studies a balanced approach to covering the breadth and depth of the subject discussion of work from both
psychology and media disciplines. The text is appropriate for Media Effects, Media & Society, and Psychology of Mass Media
coursework, as it examines the effects of mass media on human cognitions, attitudes, and behaviors through empirical
social science research; teaches students how to examine and evaluate mediated messages; and includes mass
communication research, theory and analysis.
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