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Losing the Signal
The first time that Apple, Google and Microsoft found
themselves sharing the same digital space was 1998.
They were radically different companies and they
would subsequently fight a series of pitched battles
for control of different parts of the digital landscape.
They could not know of the battles to come. But they
would be world-changing. This new edition of Digital
Wars looks at each of these battles in turn. Accessible
and comprehensive, it analyses the very different
cultures of the three companies and assesses exactly
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who are the victors on each front. Thoroughly
updated to include information on the latest
developments and rising competitors Samsung, it also
include a completely new chapter on how China
moved from being the assembly plant for music
players and smartphones, to becoming the world's
biggest smartphone business.

Netflixed
A marketing director’s story of working at a startup
called Google in the early days of the tech boom:
“Vivid inside stories . . . Engrossing” (Ken Auletta).
Douglas Edwards wasn’t an engineer or a
twentysomething fresh out of school when he
received a job offer from a small but growing search
engine company at the tail end of the 1990s. But
founders Larry Page and Sergey Brin needed staff to
develop the brand identity of their brainchild, and
Edwards fit the bill with his journalistic background at
the San Jose Mercury News, the newspaper of Silicon
Valley. It was a change of pace for Edwards, to say
the least, and put him in a unique position to interact
with and observe the staff as Google began its rocket
ride to the top. In entertaining, self-deprecating style,
he tells his story of participating in this moment of
business and technology history, giving readers a
chance to fully experience the bizarre mix of
camaraderie and competition at this phenomenal
company. Edwards, Google’s first director of
marketing and brand management, describes the
idiosyncratic Page and Brin, the evolution of the
famously nonhierarchical structure in which every
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employee finds a problem to tackle and works
independently, the races to develop and implement
each new feature, and the many ideas that never
came to pass. I’m Feeling Lucky reveals what it’s like
to be “indeed lucky, sort of an accidental millionaire,
a reluctant bystander in a sea of computer geniuses
who changed the world. This is a rare look at what
happened inside the building of the most important
company of our time” (Seth Godin, author of
Linchpin). “An affectionate, compulsively readable
recounting of the early years (1999–2005) of Google .
. . This lively, thoughtful business memoir is more
entertaining than it really has any right to be, and
should be required reading for startup aficionados.”
—Publishers Weekly, starred review “Edwards
recounts Google’s stumbles and rise with verve and
humor and a generosity of spirit. He kept me turning
the pages of this engrossing tale.” —Ken Auletta,
author of Greed and Glory on Wall Street “Funny,
revealing, and instructive, with an insider’s
perspective I hadn’t seen anywhere before. I thought I
had followed the Google story closely, but I realized
how much I’d missed after reading—and
enjoying—this book.” —James Fallows, author of
China Airborne

The Wesleyan Anthology of Science
Fiction
Becoming a young Wall Street banker is like pledging
the world's most lucrative and soul-crushing
fraternity. Every year, thousands of eager college
graduates are hired by the world's financial giants,
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where they're taught the secrets of making obscene
amounts of money-- as well as how to dress, talk,
date, drink, and schmooze like real financiers. YOUNG
MONEY Inside the Hidden World of Wall Street's PostCrash Recruits YOUNG MONEY is the inside story of
this well-guarded world. Kevin Roose, New York
magazine business writer and author of the critically
acclaimed The Unlikely Disciple, spent more than
three years shadowing eight entry-level workers at
Goldman Sachs, Bank of America Merrill Lynch, and
other leading investment firms. Roose chronicled their
triumphs and disappointments, their million-dollar
trades and runaway Excel spreadsheets, and got an
unprecedented (and unauthorized) glimpse of the
financial world's initiation process. Roose's young
bankers are exposed to the exhausting workloads,
huge bonuses, and recreational drugs that have
always characterized Wall Street life. But they
experience something new, too: an industry forever
changed by the massive financial collapse of 2008.
And as they get their Wall Street educations, they
face hard questions about morality, prestige, and the
value of their work. YOUNG MONEY is more than an
exposé of excess; it's the story of how the financial
crisis changed a generation-and remade Wall Street
from the bottom up.

The Netflix Effect
'Simple can be harder than complex. You have to
work hard to get your thinking clean to make it
simple. But it's worth it in the end, because once you
get there, you can move mountains' Steve Jobs,
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BusinessWeek, May 25, 1998 To Steve Jobs, Simplicity
wasn't just a design principle. It was a religion and a
weapon. The obsession with Simplicity is what
separates Apple from other technology companies.
It's what helped Apple recover from near death in
1997 to become the most valuable company on Earth
in 2011, and guides the way Apple is organized, how
it designs products, and how it connects with
customers. It's by crushing the forces of Complexity
that the company remains on its stellar trajectory. As
creative director, Ken Segall played a key role in
Apple's resurrection, helping to create such critical
campaigns as 'Think Different' and naming the iMac.
Insanely Simple is his insider's view of Jobs' world. It
reveals the ten elements of Simplicity that have
driven Apple's success - which you can use to propel
your own organisation. Reading Insanely Simple,
you'll be a fly on the wall inside a conference room
with Steve Jobs, and on the receiving end of his
midnight phone calls. You'll understand how his
obsession with Simplicity helped Apple perform better
and faster.

Netflixed
Netflix started out as a small company, but millions of
suscribers later it took down Blockbuster, with only a
modern approach to video rental. The story of Netflix
is interesting, as is the story of its founder, Reed
Hastings. This volume is a must-read for any future
Internet entrepreneur, detailing the rise of the
company and the many speed bumps it encountered
along the way.
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Complete IELTS Bands 5-6.5 Student's
Book with Answers with CD-ROM
Even as the television industry experiences significant
transformation and disruption in the face of streaming
and online delivery, the television channel itself
persists. If anything, the television channel landscape
has become more complex to navigate as viewers can
now choose between broadcast, cable, streaming,
and premium services across a host of different
platforms and devices. From Networks to Netflix
provides an authoritative answer to that navigational
need, helping students, instructors, and scholars
understand these industrial changes through the lens
of the channel. Through examination of emerging
services like Hulu and Amazon Prime Video,
investigation of YouTube channels and cable outlets
like Freeform and Comedy Central, and critiques of
broadcast giants like ABC and PBS, this book offers a
concrete, tangible means of exploring the foundations
of a changing industry.

The Ghidra Book
How ordinary Americans suffer when the rich and
powerful break the law to get richer and more
powerful--and how we can stop it. There is an elite
crime spree happening in America, and the privileged
perps are getting away with it. Selling loose cigarettes
on a city sidewalk can lead to a choke-hold arrest,
and death, if you are not among the top 1%. But if
you're rich and commit mail, wire, or bank fraud,
embezzle pension funds, lie in court, obstruct justice,
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bribe a public official, launder money, or cheat on
your taxes, you're likely to get off scot-free (or even
win an election). When caught and convicted, such as
for bribing their kids' way into college, high-class
criminals make brief stops in minimum security "Club
Fed" camps. Operate the scam from the executive
suite of a giant corporation, and you can prosper with
impunity. Consider Wells Fargo & Co. Pressured by
management, employees at the bank opened more
than three million bank and credit card accounts
without customer consent, and charged late fees and
penalties to account holders. When CEO John Stumpf
resigned in "shame," the board of directors granted
him a $134 million golden parachute. This is not
victimless crime. Big Dirty Money details the
scandalously common and concrete ways that
ordinary Americans suffer when the well-heeled use
white collar crime to gain and sustain wealth, social
status, and political influence. Profiteers caused the
mortgage meltdown and the prescription opioid crisis,
they've evaded taxes and deprived communities of
public funds for education, public health, and
infrastructure. Taub goes beyond the headlines (of
which there is no shortage) to track how we got here
(essentially a post-Enron failure of prosecutorial
muscle, the growth of "too big to jail" syndrome, and
a developing implicit immunity of the upper class) and
pose solutions that can help catch and convict
offenders.

From Networks to Netflix
A New York Times bestseller Ev told Jack he had to
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?chill out” with the deluge of media he was doing.
?It's bad for the company,” Ev said. ?It's sending the
wrong message.” Biz sat between them, watching like
a spectator at a tennis match. ?But I invented
Twitter,” Jack said. ?No, you didn't invent Twitter,” Ev
replied. ?I didn't invent Twitter either. Neither did Biz.
People don't invent things on the Internet. They
simply expand on an idea that already exists.”
Despite all the coverage of Twitter's rise, Nick Bilton
of The New York Times is the first journalist to tell the
full story?a gripping drama of betrayed friendships
and highstakes power struggles. The four
founders?Evan Williams, Biz Stone, Jack Dorsey, and
Noah Glass?made a dizzyingly fast transition from
ordinary engineers to wealthy celebrities. They fought
each other bitterly for money, influence, publicity, and
control as Twitter grew larger and more powerful.
Ultimately they all lost their grip on it. Bilton's
unprecedented access and exhaustive reporting have
enabled him to write an intimate portrait of four
friends who accidentally changed the world, and what
they all learned along the way.

Reed Hastings and Netflix
Traces Netflix's rise throughout a decade-long war
against Blockbuster, analyzing the polarizing
characters attributed to its founders while evaluating
how the company has become subject to competition
and marketing tactics by cable companies and
telecoms.

Digital Gold
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Business model innovations are conceived and
implemented by a special type of entrepreneur:
business model pioneers. This book presents 14
compelling case studies of business model pioneers
and their companies, who have successfully
introduced new business ideas to the market. The
examples range from industries such as retail, media
and entertainment to services and industrial projects.
For each example, the book provides information on
the market environment at the time of launch and
illustrates the driving forces behind these business
models. Moreover, current market developments are
highlighted and linked to the evolution of the business
models. Lastly, the authors present the profile of a
typical business model pioneer.

I'm Feeling Lucky
Why do some men become convinced—despite what
doctors tell them—that their penises have, simply,
disappeared. Why do people across the world become
convinced that they are cursed to die on a particular
date—and then do? Why do people in Malaysia
suddenly “run amok”? In The Geography of Madness,
acclaimed magazine writer Frank Bures investigates
these and other “culture-bound” syndromes, tracing
each seemingly baffling phenomenon to its source.
It’s a fascinating, and at times rollicking, adventure
that takes the reader around the world and deep into
the oddities of the human psyche. What Bures
uncovers along the way is a poignant and stirring
story of the persistence of belief, fear, and hope.
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Digital Wars
Double-decker buses, bowler hats, and cricket may be
synonymous with British culture, but when it comes to
their cuisine, nothing comes to mind faster than fish
and chips. Sprinkled with salt and vinegar and often
accompanied by mushy peas, fish and chips were the
original British fast food. In this innovative book,
Panikos Panayi unwraps the history of Britain’s most
popular takeout, relating a story that brings up
complicated issues of class, identity, and
development. Investigating the origins of eating fish
and potatoes in Britain, Panayi describes the birth of
the meal itself, telling how fried fish was first
introduced and sold by immigrant Jews before it
spread to the British working classes in the early
nineteenth century. He then moves on to the
technological and economic advances that led to its
mass consumption and explores the height of fish and
chips’ popularity in the first half of the twentieth
century and how it has remained a favorite today,
despite the arrival of new contenders for the title of
Britain’s national dish. Revealing its wider ethnic
affiliations within the country, he examines how
migrant communities such as Italians came to
dominate the fish and chip trade in the twentieth
century. Brimming with facts, anecdotes, and images
of historical and modern examples of this batterdipped meal, Fish and Chips will appeal to all foodies
who love this quintessentially British dish.

Hatching Twitter
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The New York Times bestseller Shortlisted for the
2020 Financial Times & McKinsey Business Book of
the Year Netflix cofounder Reed Hastings reveals for
the first time the unorthodox culture behind one of
the world's most innovative, imaginative, and
successful companies There has never before been a
company like Netflix. It has led nothing short of a
revolution in the entertainment industries, generating
billions of dollars in annual revenue while capturing
the imaginations of hundreds of millions of people in
over 190 countries. But to reach these great heights,
Netflix, which launched in 1998 as an online DVD
rental service, has had to reinvent itself over and over
again. This type of unprecedented flexibility would
have been impossible without the counterintuitive
and radical management principles that cofounder
Reed Hastings established from the very beginning.
Hastings rejected the conventional wisdom under
which other companies operate and defied tradition to
instead build a culture focused on freedom and
responsibility, one that has allowed Netflix to adapt
and innovate as the needs of its members and the
world have simultaneously transformed. Hastings set
new standards, valuing people over process,
emphasizing innovation over efficiency, and giving
employees context, not controls. At Netflix, there are
no vacation or expense policies. At Netflix, adequate
performance gets a generous severance, and hard
work is irrelevant. At Netflix, you don’t try to please
your boss, you give candid feedback instead. At
Netflix, employees don’t need approval, and the
company pays top of market. When Hastings and his
team first devised these unorthodox principles, the
implications were unknown and untested. But in just a
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short period, their methods led to unparalleled speed
and boldness, as Netflix quickly became one of the
most loved brands in the world. Here for the first
time, Hastings and Erin Meyer, bestselling author of
The Culture Map and one of the world’s most
influential business thinkers, dive deep into the
controversial ideologies at the heart of the Netflix
psyche, which have generated results that are the
envy of the business world. Drawing on hundreds of
interviews with current and past Netflix employees
from around the globe and never-before-told stories
of trial and error from Hastings’s own career, No Rules
Rules is the fascinating and untold account of the
philosophy behind one of the world’s most innovative,
imaginative, and successful companies.

Inside Coca-Cola
Complete IELTS combines the very best in
contemporary classroom practice with stimulating
topics aimed at young adults wanting to study at
university.

The Age of Netflix
A guide to using the Ghidra software reverse
engineering tool suite. The result of more than a
decade of research and development within the NSA,
the Ghidra platform was developed to address some
of the agency's most challenging reverse-engineering
problems. With the open-source release of this
formerly restricted tool suite, one of the world's most
capable disassemblers and intuitive decompilers is
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now in the hands of cybersecurity defenders
everywhere -- and The Ghidra Book is the one and
only guide you need to master it. In addition to
discussing RE techniques useful in analyzing software
and malware of all kinds, the book thoroughly
introduces Ghidra's components, features, and unique
capacity for group collaboration. You'll learn how to: •
Navigate a disassembly • Use Ghidra's built-in
decompiler to expedite analysis • Analyze obfuscated
binaries • Extend Ghidra to recognize new data types
• Build new Ghidra analyzers and loaders • Add
support for new processors and instruction sets •
Script Ghidra tasks to automate workflows • Set up
and use a collaborative reverse engineering
environment Designed for beginner and advanced
users alike, The Ghidra Book will effectively prepare
you to meet the needs and challenges of RE, so you
can analyze files like a pro.

Insanely Simple
Netflix has come a long way since 1997, when two
Silicon Valley entrepreneurs, Marc Randolph and Reed
Hastings, decided to start an online DVD store before
most people owned a DVD player. They were
surprised and elated when launch-day traffic in April
1998 crashed their server and resulted in 150 sales.
Today, Netflix has more than 25 million subscribers
and annual revenues above $3 billion. Yet long- term
success-or even survival-is still far from guaranteed.
Journalist Gina Keating recounts the absorbing, fastpaced drama of the company's turbulent rise to the
top and its attempt to invent two new kinds of
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business. First it engaged in a grueling war against
video-store behemoth Blockbuster, transforming
movie rental forever. Then it jumped into an even
bigger battle for online video streaming against
Google, Hulu, Amazon, and the big cable companies.
Netflix ushered in such innovations as DVD rental by
mail, a patented online queue of upcoming rentals,
and a recommendation algorithm called Cinematch
that proved crucial in its struggle against bigger
rivals. Yet for all its success, Netflix is still a polarizing
company. Hastings is often heralded as a visionary-he
was named Business Person of the Year in 2010 by
Fortune-even as he has been called the nation's worst
CEO. Netflix also faces disgruntled customers after
price increases and other stumbles that could tarnish
the brand forever. The quest to become the world's
portal for premium video on demand will determine
nothing less than the future of entertainment and the
Internet. Drawing on extensive new interviews and
her years covering Netflix as a financial and
entertainment reporter, Keating makes this tale as
absorbing as it is important.

Marissa Mayer and the Fight to Save
Yahoo!
Named one of the best books of the year by NPR,
Fortune, Bloomberg, Sunday Times A New York Times
Book Review Editor’s Choice “If you want to
understand modern-day Silicon Valley, you need to
read this book.” —John Carreyrou, New York Times
best-selling author of Bad Blood Hailed as the
definitive book on Uber and Silicon Valley, Super
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Pumped is an epic story of ambition and deception,
obscene wealth, and bad behavior that explores how
blistering technological and financial innovation
culminated in one of the most catastrophic twelvemonth periods in American corporate history. Backed
by billions in venture capital dollars and led by a
brash and ambitious founder, Uber promised to
revolutionize the way we move people and goods
through the world. What followed would become a
corporate cautionary tale about the perils of startup
culture and a vivid example of how blind worship of
startup founders can go wildly wrong.

No Rules Rules
An inside look at a cable titan and his industry John
Malone, hailed as one of the great unsung heroes of
our age bysome and reviled by others as a ruthless
robber baron, is revealedas a bit of both in Cable
Cowboy. For more than twenty-five years,Malone has
dominated the cable television industry, shaping
theworld of entertainment and communications, first
with his cablecompany TCI and later with Liberty
Media. Written with Malone'sunprecedented
cooperation, the engaging narrative brings
thiscontroversial capitalist and businessman to life.
Cable Cowboy isat once a penetrating portrait of
Malone's complex persona, and acaptivating history
of the cable TV industry. Told in a livelystyle with
exclusive details, the book shows how an
unassumingcopper strand started as a backwoods
antenna service and became thedigital nervous
system of the U.S., an evolution that gave
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U.S.consumers the fastest route to the Internet. Cable
Cowboy revealsthe forces that propelled this pioneer
to such great heights, andcaptures the immovable
conviction and quicksilver mind that havedefined John
Malone throughout his career.

Fish and Chips
 In 2016, Netflix—with an already enormous footprint
in the United States—expanded its online streaming
video service to 130 new countries, adding more than
12 million subscribers in nine months and bringing its
total to 87 million. The effectiveness of Netflix’s
content management lies in its ability to appeal to a
vastly disparate global viewership without a unified
cache of content. Instead, the company invests in
buying or developing myriad programming and uses
sophisticated algorithms to “narrowcast” to microtargeted audience groups. In this collection of new
essays, contributors explore how Netflix has become
a cultural institution and transformed the way we
consume popular media.

Young Money
Bitcoin, the landmark digital money and financial
technology, has spawned a global social movement
with utopian ambitions. The notion of a new currency,
maintained by the computers of users around the
world, has been the butt of many jokes, but that has
not stopped it from growing into a technology worth
billions of dollars, supported by the hordes of
followers who have come to view it as the most
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important new idea since the creation of the Internet.
Believers from Beijing to Buenos Aires see the
potential for a financial system free from banks and
governments, and a new global currency for the
digital age. An unusual tale of group invention, Digital
Gold tells the story of the colorful characters who
have built Bitcoin, including a Finnish college student;
an Argentinian millionaire; a Chinese entrepreneur;
Tyler and Cameron Winklevoss; Bitcoin’s elusive
creator, Satoshi Nakamoto; and the founder of the
Silk Road online drug market, Ross Ulbricht. With
Digital Gold, New York Times reporter Nathaniel
Popper offers a brilliant and engrossing account of
this new technology. At each step of the way, Bitcoin
has provided one of the most fascinating tests of how
money works, who benefits from it, and what it might
look like in the future.

Geekonomics
Reveals the secrets of Southwest Airlines' success
and describes the unusual and unexpected inner
workings of one of America's biggest success stories

Super Pumped: The Battle for Uber
A page-turning narrative about Marissa Mayer's
efforts to remake Yahoo as well as her own rise from
Stanford University undergrad to CEO of a $30 billion
corporation by the age of 38. When Yahoo hired star
Google executive Mayer to be its CEO in 2012
employees rejoiced. They put posters on the walls
throughout Yahoo's California headquarters. On them
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there was Mayer's face and one word: HOPE. But one
year later, Mayer sat in front of those same
employees in a huge cafeteria on Yahoo's campus
and took the beating of her life. Her hair wet and her
tone defensive, Mayer read and answered a series of
employee-posed questions challenging the basic
elements of her plan. There was anger in the room
and, behind it, a question: Was Mayer actually going
to be able to do this thing? MARISSA MAYER AND THE
FIGHT TO SAVE YAHOO! is the inside story of how
Yahoo got into such awful shape in the first place,
Marissa Mayer's controversial rise at Google, and her
desperate fight to save an Internet icon. In August
2011 hedge fund billionaire Daniel Loeb took a long
look at Yahoo and decided to go to war with its
management and board of directors. Loeb then
bought a 5% stake and began a shareholder activist
campaign that would cost the jobs of three CEOs
before he finally settled on Google's golden girl Mayer
to unlock the value lurking in the company. As Mayer
began to remake Yahoo from a content company to a
tech company, an internal civil war erupted. In author
Nicholas Carlson's capable hands, this riveting book
captures Mayer's rise and Yahoo's missteps as a
dramatic illustration of what it takes to grab the brass
ring in Silicon Valley. And it reveals whether it is
possible for a big lumbering tech company to stay
relevant in today's rapidly changing business
landscape.

Into the Storm
#1 NEW YORK TIMES BESTSELLER • A grand vision
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defined: The CEO of Disney, one of Time’s most
influential people of 2019, shares the ideas and
values he embraced to reinvent one of the most
beloved companies in the world and inspire the
people who bring the magic to life. Robert Iger
became CEO of The Walt Disney Company in 2005,
during a difficult time. Competition was more intense
than ever and technology was changing faster than at
any time in the company’s history. His vision came
down to three clear ideas: Recommit to the concept
that quality matters, embrace technology instead of
fighting it, and think bigger—think global—and turn
Disney into a stronger brand in international markets.
Twelve years later, Disney is the largest, most
respected media company in the world, counting
Pixar, Marvel, Lucasfilm, and 21st Century Fox among
its properties. Its value is nearly five times what it was
when Iger took over, and he is recognized as one of
the most innovative and successful CEOs of our era.
In The Ride of a Lifetime, Robert Iger shares the
lessons he’s learned while running Disney and leading
its 200,000 employees, and he explores the principles
that are necessary for true leadership, including: •
Optimism. Even in the face of difficulty, an optimistic
leader will find the path toward the best possible
outcome and focus on that, rather than give in to
pessimism and blaming. • Courage. Leaders have to
be willing to take risks and place big bets. Fear of
failure destroys creativity. • Decisiveness. All
decisions, no matter how difficult, can be made on a
timely basis. Indecisiveness is both wasteful and
destructive to morale. • Fairness. Treat people
decently, with empathy, and be accessible to them.
This book is about the relentless curiosity that has
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driven Iger for forty-five years, since the day he
started as the lowliest studio grunt at ABC. It’s also
about thoughtfulness and respect, and a decencyover-dollars approach that has become the bedrock of
every project and partnership Iger pursues, from a
deep friendship with Steve Jobs in his final years to an
abiding love of the Star Wars mythology. “The ideas
in this book strike me as universal” Iger writes. “Not
just to the aspiring CEOs of the world, but to anyone
wanting to feel less fearful, more confidently
themselves, as they navigate their professional and
even personal lives.”

What Really Matters
The Real Cost of Insecure Software • In 1996,
software defects in a Boeing 757 caused a crash that
killed 70 people… • In 2003, a software vulnerability
helped cause the largest U.S. power outage in
decades… • In 2004, known software weaknesses let
a hacker invade T-Mobile, capturing everything from
passwords to Paris Hilton’s photos… • In 2005, 23,900
Toyota Priuses were recalled for software errors that
could cause the cars to shut down at highway
speeds… • In 2006 dubbed “The Year of Cybercrime,”
7,000 software vulnerabilities were discovered that
hackers could use to access private information… • In
2007, operatives in two nations brazenly exploited
software vulnerabilities to cripple the infrastructure
and steal trade secrets from other sovereign
nations… Software has become crucial to the very
survival of civilization. But badly written, insecure
software is hurting people–and costing businesses
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and individuals billions of dollars every year. This
must change. In Geekonomics, David Rice shows how
we can change it. Rice reveals why the software
industry is rewarded for carelessness, and how we
can revamp the industry’s incentives to get the
reliability and security we desperately need and
deserve. You’ll discover why the software industry still
has shockingly little accountability–and what we must
do to fix that. Brilliantly written, utterly compelling,
and thoroughly realistic, Geekonomics is a longoverdue call to arms. Whether you’re software user,
decision maker, employee, or business owner this
book will change your life…or even save it.

You Look Like That Girl
The fundamental question in business and in personal
life is the same: what really matters? In this book, one
of America's most widely admired business leaders
distills a lifetime of experience, including failures as
well as successes, to reveal his answers. John Pepper,
president, CEO, and chairman of Proctor & Gamble for
a combined 16 years, underscores the importance of
continuous change, innovation, and renewal as
prerequisites for growth and sound leadership. In
"What Really Matters", he suggests that a
preparedness to alter perspective, rethink
assumptions, or change course is central not only to
understanding customer needs and keeping costs
under control but also to developing talent, organizing
global businesses, and supporting communities. While
he discusses specific business tactics, he notes that
they all centre on fundamental tenets: listen to and
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respect the customer, engender personal
accountability and passionate ownership, encourage
diversity, and create a vibrant, trusting institution that
incorporates employees and their families. In his own
years as an executive, Pepper has demonstrated that
a profitable business can create and sustain a culture
that shapes, and is shaped by, ethical behaviour. His
profoundly important advice and counsel belong in
the lexicon and practice of every leader.

Business Model Pioneers
At the age of twenty-two, Lisa Jakub had what she
was supposed to want: she was a working actor in Los
Angeles. She had more than forty movies and TV
shows to her name, she had been in blockbusters like
Mrs. Doubtfire and Independence Day, she walked the
red carpet and lived in the house she bought when
she was fifteen. But something was missing. Passion.
Purpose. Happiness.Lisa had been working since the
age of four, after a man approached her parents at a
farmer's market and asked her to audition for a
commercial. That chance encounter dictated the next
eighteen years of her unusual-- and frequently
awkward--life. She met Princess Diana and almost fell
on her while attempting to curtsy. She filmed in
exciting locations and her high school asked her not
to come back. She went to fancy parties and got kind
of kidnapped that one time. Success was
complicated.Making movies, traveling the world, and
meeting intriguing people was fun for a while, but Lisa
eventually realized she was living a life based on
momentum and definitions of success that were not
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her own. She battled severe anxiety and panic attacks
while feeling like she was living someone else's
dream. Not wanting to become a child actor
stereotype, Lisa retired from acting and left L.A. in
search of a path that felt more authentic to her.In this
funny and insightful book, Lisa chronicles the
adventures of growing up in the film industry and her
difficult decision to leave behind the only life she had
ever known, to examine her priorities, and write the
script for her own life. She explores the universal
question we all ask ourselves: what do I want to be
when I grow up?

Cable Cowboy
Netflix is the definitive media company of the 21st
century. It was among the first to parlay new Internet
technologies into a successful business model, and in
the process it changed how consumers access film
and television. It is now one of the leading providers
of digitally delivered media content and is continually
expanding access across a host of platforms and
mobile devices. Despite its transformative role,
however, Netflix has drawn very little critical attentionfar less than competitors such as YouTube, Apple,
Amazon, Comcast, and HBO. This collection addresses
this gap, as the essays are designed to critically
explore the breadth and diversity of Netflix's effect
from a variety of different scholarly perspectives, a
necessary approach considering the hybrid nature of
Netflix, its inextricable links to new models of media
production, distribution, viewer engagement and
consumer behavior, its relationship to existing media
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conglomerates and consumer electronics, its
capabilities as a web-based service provider and data
network, and its reliance on a broader technological
infrastructure.

How I Almost Blew it
What happened to network television in the 1980s?
How did CBS, NBC, and ABC lose a third of their
audience and more than half of their annual profits?
Ken Auletta, author of Greed and Glory on Wall Street,
tells the gripping story of the decline of the networks
in this epically scaled work of journalism. He
chronicles the takeovers and executive coups that
turned ABC and NBC into assets of two megacorporations and CBS into the fiefdom of one man,
Larry Tisch, whose obsession with the bottom line
could be both bracing and appalling. Auletta takes us
inside the CBS newsroom on the night that Dan
Rather went off-camera for six deadly minutes; into
the screening rooms where NBC programming
wunderkind Brandon Tartikoff watched two of his
brightest prospects for new series thud disastrously to
earth; and into the boardrooms where the three
networks were trying to decide whether television is a
public trust or a cash cow. Rich in anecdote and
gossip, scalpel-sharp in its perceptions, Three Blind
Mice chronicles a revolution in American business and
popular culture, one that is changing the world on
both sides of the television screen.

The Firm
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In 2009, BlackBerry controlled half of the smartphone
market. Today that number is one percent. What went
so wrong? Losing the Signal is a riveting story of a
company that toppled global giants before
succumbing to the ruthlessly competitive forces of
Silicon Valley. This is not a conventional tale of
modern business failure by fraud and greed. The rise
and fall of BlackBerry reveals the dangerous speed at
which innovators race along the information
superhighway. With unprecedented access to key
players, senior executives, directors and competitors,
Losing the Signal unveils the remarkable rise of a
company that started above a bagel store in Ontario.
At the heart of the story is an unlikely partnership
between a visionary engineer, Mike Lazaridis, and an
abrasive Harvard Business school grad, Jim Balsillie.
Together, they engineered a pioneering pocket email
device that became the tool of choice for presidents
and CEOs. The partnership enjoyed only a brief
moment on top of the world, however. At the very
moment BlackBerry was ranked the world's fastest
growing company internal feuds and chaotic growth
crippled the company as it faced its gravest test:
Apple and Google's entry in to mobile phones.
Expertly told by acclaimed journalists, Jacquie McNish
and Sean Silcoff, this is an entertaining, whirlwind
narrative that goes behind the scenes to reveal one of
the most compelling business stories of the new
century.

The Rise of the Platform Marketer
The inside story of Netflix's incredible rise and
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uncertain future as master of the video universe
Netflix has come a long way since 1997, when Marc
Randolph and Reed Hastings decided to start an
online DVD store before most people owned a DVD
player. Yet its long-term success--or even survival--is
still far from guaranteed. Journalist Gina Keating
recounts the fast-paced drama of the company's
turbulent rise to the top and its attempt to invent two
new kinds of business. First it engaged in a grueling
war against videostore behemoth Blockbuster,
transforming movie rental forever. Then it jumped
into an even bigger battle for online video streaming
against Google, Hulu, Amazon, and the big cable
companies. Drawing on extensive interviews and her
years covering Netflix as a reporter, Keating makes
this tale as absorbing as it is important.

The Geography of Madness
“An intense, immersive deep dive into a wild,
dangerous, and unknown world, written with the pace
and appeal of a great thriller. This is nonfiction at its
very best.”—Lee Child The true story of two doomed
ships and a daring search-and-rescue operation that
shines a light on the elite Coast Guard swimmers
trained for the most dangerous ocean missions In late
September 2015, Hurricane Joaquin swept past the
Bahamas and swallowed a pair of cargo vessels in its
destructive path: El Faro, a 790-foot American
behemoth with a crew of thirty-three, and the
Minouche, a 230-foot freighter with a dozen sailors
aboard. From the parallel stories of these ships and
their final journeys, Tristram Korten weaves a
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remarkable tale of two veteran sea captains from very
different worlds, the harrowing ordeals of their
desperate crews, and the Coast Guard’s extraordinary
battle against a storm that defied prediction. When
the Coast Guard received word from Captain Renelo
Gelera that the Minouche was taking on water on the
night of October 1, the servicemen on duty
helicoptered through Joaquin to the sinking ship.
Rescue swimmer Ben Cournia dropped into the
sea—in the middle of a raging tropical cyclone, in the
dark—and churned through the monstrous swells,
loading survivors into a rescue basket dangling from
the helicopter as its pilot struggled against the
tempest. With pulsating narrative skill in the tradition
of Sebastian Junger and Jon Krakauer, Korten recounts
the heroic efforts by Cournia and his fellow
guardsmen to haul the Minouche’s crew to safety.
Tragically, things would not go as well for Captain
Michael Davidson and El Faro. Despite exhaustive
searching by her would-be rescuers, the loss of the
vessel became the largest U.S. maritime disaster in
decades. As Korten narrates the ships’ fates, with
insights drawn from insider access to crew members,
Coast Guard teams, and their families, he delivers a
moving and propulsive story of men in peril, the
international brotherhood of mariners, and the
breathtaking power of nature. Praise for Into the
Storm “The story [Tristram] Korten tells is
impressively multifaceted, exploring everything from
timely issues such as climate change to timeless
themes such as man’s struggle against the ocean’s
fury.”—Miami New Times “Into the Storm is a triumph
of reporting and you-are-there writing that becomes a
deeper tale—with more implications about our own
Page 27/34

Read Book Netflixed The Epic Battle For
Americas Eyeballs
lives—with every chapter.”—Robert Kurson, New York
Times bestselling author of Shadow Divers

Netflix
A behind-the-scenes, revelatory history of the
controversial consulting firm traces its decades-long
influence in both business and political arenas, citing
its role in the establishment of mainstream practices
and modern understandings about capitalism while
evaluating the failures that have compromised its
reputation. 60,000 first printing.

That Will Never Work
The first book by a Coca-Cola CEO tells the
remarkable story of the company's revival Neville
Isdell was a key player at Coca-Cola for more than 30
years, retiring in 2009 as CEO after regilding the
tarnished brand image of the world's leading softdrink company. This first book by a Coca-Cola CEO
tells an extraordinary personal and professional worldwide story, ranging from Northern Ireland to South
Africa to Australia, the Philippines, Russia, Germany,
India, South Africa and Turkey. Isdell helped put out
huge public relations fires (India and Turkey), opened
markets(Russia, Eastern Europe, Philippines and
Africa), championed Muhtar Kent, the current TurkishAmerican CEO, all while living the ideal of corporate
responsibility. Isdell's, and Coke's, story is newsy
without being gossipy; principled without being
preachy. Inside Coca-Cola is filled with stories and
lessons appealing to anybody who has ever taken
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"the pause that refreshes." It's also a readable and
important look at how companies can market and
govern themselves more-ethically and to great
success.

The Ride of a Lifetime
Lanham's eight simple steps to clearer, more
understandable writing will win you praise from
bosses, colleagues, and clients. Voice; Business Prose;
Professional Prose; Electronic Prose; General Interest;
improving your writing.

Nuts!
The best single-volume anthology of science fiction
available—includes online teacher’s guide

Three Blind Mice
This title examines the remarkable lives of Reed
Hastings and Marc Randolph and their work building
the groundbreaking company Netflix. Readers will
learn about each founderÍs background and
education, as well as his early career. Also covered is
a look at how Netflix operates, issues the company
faces, its successes, and its impact on society. Color
photos and informative sidebars accompany easy-toread, compelling text. Features include a timeline,
facts, additional resources, Web sites, a glossary, a
bibliography, and an index. Technology Pioneers is a
series in Essential Library, an imprint of ABDO
Publishing Company.
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Big Dirty Money
Develop the skills and capabilities quickly becoming
essential in the new marketing paradigm The Rise of
the Platform Marketer helps you leverage the
"always–on" consumer to deliver more personalized
engagements across media, channels, and devices.
By managing these interactions at scale throughout
the customer lifecycle, you can optimize the value of
your customers and segments through strategic use
of Connected CRM (cCRM). This book shows you how
to take advantage of the massive growth and
proliferation of social and other digital media, with
clear strategy for developing the new capabilities,
tools, metrics, and processes essential in the age of
platform marketing. Coverage includes identity
management, audience management, consumer
privacy and compliance, media and channel
optimization, measurement and attribution,
experience design, and integrated technology, plus a
discussion on how the company as a whole must
evolve to keep pace with marketing′s increasingly
rapid evolution and capabilities. The expansion of
digital platforms has created addressability
opportunity through search, video, display, and social
media, offering today′s foremost opportunity for
competitive advantage. This book outlines the
capabilities and perspective required to reap the
rewards, helping you shift your strategy to align with
the demands and expectations of the modern
Page 30/34

Read Book Netflixed The Epic Battle For
Americas Eyeballs
consumer. Develop the tools, metrics, and processes
necessary to engage the modern consumer Gain a
deep understanding of Connected Customer
Relationship Management Leverage trends in
technology and analytics to create targeted messages
Adjust your company′s structure and operations to
align with new capabilities The new era of marketing
requires thorough understanding of cCRM, along with
the knowledge and innovative forethought to thrive in
the ever–expanding digital audience platform
environment. The Rise of the Platform Marketer gives
you an edge, and helps you clear a path to full
implementation.

The Facebook Effect
In the tradition of Phil Knight's Shoe Dog comes the
incredible untold story of how Netflix went from
concept to company - all revealed by co-founder and
first CEO Marc Randolph. "Engaging and insightful."
--Reed Hastings, CEO of Netflix "As the founding CEO,
Marc Randolph's leadership defined the culture of
Netflix and laid the groundwork for successive, global
revolutions in how we make and consume
entertainment." --Gina Keating, author of Netflixed:
The Epic Battle for America's Eyeballs "Charming,
fascinating and very funny. If you've ever wondered
how to turn an idea into a global household name - or
what happens when you try - Marc Randolph will
demystify the world of Silicon Valley start-ups, and
make you laugh a lot along the way." --Decca
Aitkenhead, The Sunday Times "A charming firstperson account of the early days of one of the most
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successful tech start-ups ever. An engaging read that
will engross any would-be entrepreneur." --The
Washington Post Once upon a time, brick-and-mortar
video stores were king. Late fees were ubiquitous,
video-streaming unheard of, and widespread DVD
adoption seemed about as imminent as flying cars.
These were the widely accepted laws of the land in
1997 when Marc Randolph had an idea. It was a
simple thought - leveraging the internet to rent
movies - and was just one of many more proposals,
like personalised baseball bats and a shampoo
delivery service, that Randolph would pitch to his
business partner, Reed Hastings, on their commute to
work each morning. But Hastings was intrigued, and
the pair - with Hastings as the primary investor and
Randolph as the CEO - founded a company. Now with
over 150 million subscribers, Netflix's triumph feels
inevitable but the twenty-first century's most
disruptive start-up began with few believers and
calamity at every turn. From having to pitch his own
mother on being an early investor, to the motel
conference room that served as a first office, to
server crashes on launch day, to the now-infamous
meeting when they pitched Blockbuster to acquire
them, Marc Randolph's transformational journey
exemplifies how anyone with grit, gut instincts and
determination can change the world - even with an
idea that many think will never work. What emerges,
however, isn't just the inside story of one of the
world's most iconic companies. Full of counterintuitive concepts and written in binge-worthy prose,
it answers some of our most fundamental questions
about taking that leap of faith in business or in life:
How do you begin? How do you weather
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disappointment and failure? How do you deal with
success? What even is success? From idea generation
to team building to knowing when it's time to let go,
That Will Never Work is not only the ultimate followyour-dreams parable but also one of the most
dramatic and insightful entrepreneurial stories of our
time. "Marc wastes no time cutting through the noise
and identifying the truth. Every moment I have spent
with Marc, whether it was as he formulated and
launched Netflix or since then, has been truly
rewarding. Marc understands what is important
whether it is your product, your marketing, or your
business plan. A remarkable and one of a kind
visionary." --Mitch Lowe, founder of RedBox and CEO
of MoviePass "An entertaining chronicle of creativity,
luck, and unflagging perseverance." --Kirkus

Revising Prose
An insider's history of the online social network traces
the collaborations and conflicts among its founders,
the personalities that shaped its development, and
the ways in which the site has become an integral
part of contemporary culture.
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