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No B.S. Ruthless Management of People
and Profits: The Ultimate, No Holds
Barred, Kick Butt, Take No Prisoners
Guide to Really Getting Rich
From the former CEO of Ogilvy & Mather, the first
biography of advertising maverick David Ogilvy
Famous for his colorful personality and formidable
intellect, David Ogilvy left an indelible mark on the
advertising world, transforming it into a dynamic
industry full of passionate, creative individuals. This
first-ever biography traces Ogilvy's remarkable life,
from his short-lived college education and undercover
work during World War II to his many successful years
in New York advertising. Ogilvy's fascinating life and
career make for an intriguing study from both a
biographical and a business standpoint. The King of
Madison Avenue is based on a wealth of material from
decades of working alongside the advertising giant,
including a large collection of photos, memos,
recordings, notes, and extensive archives of Ogilvy's
personal papers. The book describes the creation of
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campaigns, such as: * "The man in the Hathaway
shirt" with his aristocratic eye patch * "The man from
Schweppes is here" with Commander Whitehead, the
elegant bearded Brit, introducing tonic water (and
"Schweppervesence") to the U.S. * Perhaps the most
famous automobile headline of all time--"At 60 miles
an hour the loudest noise in this new Rolls-Royce
comes from the electric clock." * "Pablo Casals is
coming home--to Puerto Rico." Ogilvy said this
campaign, which helped change the image of a
country, was his proudest achievement. * And his
greatest (if less recognized) sales success--"DOVE
creams your skin while you wash." Roman also carries
Ogilvy's message into the present day, showing the
contemporary relevance of the bottom-line focus for
which his business ventures are remembered, and
how this approach is still key for professionals in the
modern advertising world.

Project Management Case Studies
The individual and institutional capacities required for
the prevention and reduction of nutritional insecurity
and hunger in lesser-developed countries as the
twenty-first century approaches are identified in this
book. Household nutritional "security" can be defined
as the successful The essays in this book champion
the idea of increasing, or scaling up, grass roots
operations to provide nutritional security, while
scaling down the efforts of national and international
institutions. Scaling up involves strengthening local
capacities to improve and expand upon current
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culture and organizations. This, in turn, enables the
programs to strengthen relationships with national
governments, international bilateral/multilateral
donors, as well as non-governmental organizations.
Scaling down concerns the ways and means by which
these various organizations encourage and
complement the local development. Therefore, as
local capacities are scaled up, the
national/international control over decisions and
functions is, ideally, scaled down. The volume also
directly addresses the resultant complication: how to
create programs that are both culturally specific and
that will flourish well into the future.

Build Your Business In 90 Minutes A Day
"A real world tool for helping develop effective
marketing strategies and plans." -- Dennis Dunlap,
Chief Executive Officer, American Marketing
Association "For beginners and professionals in search
of answers." -- Stephen Joel Trachtenberg, President
Emeritus and University Professor of Public Service,
The George Washington University "A 'must read' for
every business major and corporate executive." -Clarence Brown, former Acting Secretary, U.S.
Department of Commerce The Biggest Companies.
The Boldest Campaigns. THE BEST INSIDER'S GUIDE
ON THE MARKET. The most comprehensive book of its
kind, The Big Book of Marketing is the definitive
resource for marketing your business in the twentyfirst century. Each chapter covers a fundamental
aspect of the marketing process, broken down and
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For the first time ever, 110 experts from the world's
most successful companies reveal their step-by-step
strategies, proven marketing tools, and tricks of the
trade—fascinating, exclusive, real-world case studies
from an all-star roster of companies, including:
ACNielsen * Alcoa * American Express * Amtrak *
Antimicrobial * Technologies Group * APL Logistics *
Arnold * AT&T * Atlas Air * Bloomingdale's * BNSF *
Boeing * Bristol-Myers Squibb * Burson-Marsteller *
BzzAgent * Caraustar * Cargill * Carnival * Coldwell
Banker * Colgate-Palmolive * Colonial Pipeline * Conway * Costco * Dean Foods * Discovery
Communications * Draftfcb * DSC Logistics * DuPont *
Edelman * ExxonMobil * Fabri-Kal * FedEx Trade
Networks * Fleishman-Hillard * Ford * Frito-Lay * GE *
Greyhound * Hair Cuttery * Hilton * HOLT CAT * IBM *
Ingram Barge * Ingram Micro * International Paper *
John Deere * Kimberly-Clark * Kodak * Kraft * L.L.Bean
* Landor * Long Island Rail Road * Lulu.com * Mars *
MCC * McCann * McDonald's * McKesson * Nationals *
NCR * New York Times * Nordstrom * Ogilvy Action *
OHL * 1-800Flowers.com * Overseas Shipholding
Group * Owens Illinois * P & G * Papa John's *
Paramount Pictures * Patagonia * PepsiCo * Pfizer *
Porter Novelli * RAPP * Ritz-Carlton * Safeway * Saks
Fifth Avenue * Sara Lee * SC Johnson * Sealed Air *
Sears * Silgan * Skyhook * Snap-on Tools * Southwest
* Sports and Leisure * ResearchGroup * Staples *
Stoner * Supervalu * Synovate * Tanimura & Antle *
TBWA * Tenet Healthcare * Texas Instruments * 3M *
ToysRUs * Trader Joe's * Tupperware * Under Armour
* United Airlines * United Stationers * Verizon * VISA *
Weyerhaeuser * Wilson Sporting Goods * Wunderman
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you're in--from retail and manufacturing to service
and nonprofit--The Big Book of Marketing offers the
most practical, hands-on advice you’ll ever find . . .
from the best in the business. Anthony G. Bennett
taught marketing at Georgetown University. With
three decades of experience in the field, he has held a
variety of key marketing positions at Fortune 500
companies, including AT&T and others. He resides in
McLean, Virginia.

No B.S. Time Management for
Entrepreneurs
The New York Times bestseller and “a rich brew of
dystopic fantasy and deadpan goofiness” (The
Washington Post) from the author of the Thursday
Next series and Early Riser Welcome to Chromatacia,
where the societal hierarchy is strictly regulated by
one's limited color perception. And Eddie Russet
wants to move up. But his plans to leverage his betterthan-average red perception and marry into a
powerful family are quickly upended. Juggling
inviolable rules, sneaky Yellows, and a risky friendship
with an intriguing Grey named Jane who shows Eddie
that the apparent peace of his world is as much an
illusion as color itself, Eddie finds he must reckon with
the cruel regime behind this gaily painted façade.

No B.S. Direct Marketing
The author says it best: “This book is for people like
you and me. People who go to work and—using
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make s**t happen . . . to make the phone lines light
up and the in-box fill up. Attract fans, friends, and
followers. Make the cash register ring. Win the
business. Close the deal. Sell something.” Joshua
Weltman knows just how to do that, and teach others
how to do it, too. An advertising creative director for
more than 25 years and the Mad Men co-producer
responsible for Don Draper’s credibility as an
advertising genius, Weltman distills everything he
knows about the art of persuasion into a playbook?of
rules, principles, insights, insider anecdotes, and
more, all tailored to the fast-changing life in the
information economy. Weltman identifies the four
elements of selling—one of which is behind
everything from a national television campaign to an
email blast. There’s the ad that makes people
curious—want to know more? That creates a sense of
urgency—limited time offer! That increases market
share—why we’re unique, or just better. And the ad
that protects margins—thank you for your loyalty. And
then Weltman explains how to employ these
strategies, including: the six words that win business;
the four kinds of stories; what to do if your product
sucks; why lying in an ad will never pay off; why
information reduces doubt; how to think like a forcemultiplier; why different is better than better; why to
remove jargon and acronyms and reveal ideas and
relationships. Advertising, Joshua Weltman argues, is
a toolbox, not a tool, and used right it makes people
happy. Seducing Strangers shows you how. “People
often ask me questions, or ask my opinions, on or
about the world of advertising. My stock response is
‘You know I play a fictional advertising executive,
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stupidity of whatever I am about to say next. In the
future I will simply refer them to Josh Weltman.”
—from the Foreword by Jon Hamm

The Luxury Strategy
A compendium of straightforward techniques on how
to accentuate the positive and redirect the negative,
increasing productivity at work and at home. What do
your people at work and your spouse and kids at
home have in common with a five-ton killer whale?
Probably a whole lot more than you think, according
to top business consultant and mega-bestselling
author Ken Blanchard and his coauthors from
SeaWorld. In this moving and inspirational new book,
Blanchard explains that both whales and people
perform better when you accentuate the positive. He
shows how using the techniques of animal trainers -specifically those responsible for the killer whales of
SeaWorld -- can supercharge your effectiveness at
work and at home. When gruff business manager and
family man Wes Kingsley visited SeaWorld, he
marveled at the ability of the trainers to get these
huge killer whales, among the most feared predators
in the ocean, to perform amazing acrobatic leaps and
dives. Later, talking to the chief trainer, he learned
their techniques of building trust, accentuating the
positive, and redirecting negative behavior -- all of
which make these extraordinary performances
possible. Kingsley took a hard look at his own often
accusatory management style and recognized how
some of his shortcomings as a manager, spouse, and
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relationships. He began to see the difference between
"GOTcha" (catching people doing things wrong) and
"Whale Done!" (catching people doing things right). In
Whale Done!, Ken Blanchard shows how to make
accentuating the positive and redirecting the negative
the best tools to increase productivity, instead of
creating situations that demoralize people. These
techniques are remarkably easy to master and can be
applied equally well at home, allowing readers to
become better parents and more committed spouses
in their happier and more successful personal lives.

No B.S. Wealth Attraction in the New
Economy
Be a Small Business with BIG IMPACT Called the
“professor of harsh reality,” Dan S. Kennedy, joined
by local-level marketing specialist Jeff Slutsky,
delivers a hard-to-swallow truth to local small
business owners like you: You Are in a Fight for Your
Life. As a local small business you’re vulnerable to
distant online discounters, big box retailers, and other
competition, you’ve got to do more than merely get
customers—you have to keep them FOR LIFE. And,
you have to win them over where your competition
can’t—at the street level. Kennedy and Slutsky
present local business owners, retailers, service
providers, restaurateurs, and professional practice
owners with a tactical grassroots marketing plan to
help increase customer retention, generate greater
referrals, and build a thriving business for the longterm. Covers: 9 inconvenient truths of grassroots
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you figure out traditional and “non-traditional”
marketing is failing you How to use the media as an
extension of personality and of relationship—NOT a
substitute for it Why most local marketing programs
fail and what you need to do to succeed (a 7-Step
Plan and tactics) On-site promotions—increase
revenue without spending money, time or leaving
your operation How to use—and how to waste dollars
on—the Internet and other technology PLUS gain
access to: FREE – Glazer-Kennedy University Webinar
Series FREE – Elite Gold Insider’s Circle Membership*
FREE – Income Explosion Guide & CD FREE – Income
Explosion FAST START Tele-Seminar

Seducing Strangers
Radical secrets of direct marketing players Go behind
the scenes and cash in on the undisclosed, off-therecord strategies of today's top direct marketers.
These high-profile techniques can be applied to your
non-direct marketing business with amazing results
and direct marketing guru Dan Kennedy can take you
there. Dan and his elite team of consultants--all
phenomenally successful at borrowing direct
marketing strategies from the world of mail-order, TV
infomercials, etc., to use in 'ordinary' businesses
including retail stores, restaurants and sales--reveal
their radically different, super-profitable methods and
share actual advertising and marketing examples
from their businesses! Also, sit in on a discussion of
the hottest marketing techniques on the audio CD
inside. Discover customer-getting, sales-boosting
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Social Media Is Bullshit
Updated to fit today's social media landscape with
IGTV, Facebook Lives, YouTube Premium, and more,
this new edition applies Dan Kennedy's No-B.S.
principles to Kim Walsh Phillips' social media
expertise in a no-holds-barred guide that prompts
readers to invest only in the efforts that drive results
and demand a measurable, proven, profitable, direct
response.

Cash from the Crowd
“ My research shows we are heading into a major
shake-out in business that will determine the leaders
for decades to come. This will REQUIRE creative
marketing and positionin, and there is no better
source than Dan Kennedy on this topic. His book No
B.S. Guide to Trust-Based marketing is rich with vital
insights.” -Harry S. Dent, Jr., author, The Great Crash
Ahead Trust Between Consumers and Businesses is
Gone Here's How to Fix It Internationally recognized
“millionaire maker,” Dan S. Kennedy, joined by
entrepreneur and financial consultant, Matt Zagula,
show you how to break down the barriers caused by
the “trust no one” mantra invading every customer’s
mind today. They deliver an eye-opening look at the
core of all business—trust, and teach you the secrets
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competitive differentiation, create price elasticity,
attract more affluent clients, and inspire referrals.
You'll get the essential strategies required to build
trust in an understandably untrusting world, and in
turn, attract both business and profits. Covers • 8
ways to demonstrate trustworthiness to prospective
clients • The #1 secret desire of today’s untrusting
prospects—how to understand it, respond to it, and
use it to transform marketing, prospecting, and
presentations • How to avoid dumb mistakes that
scream “salesman” to prospects • Why “Where can I
find clients?” is the wrong question. The right
question is: How can I construct a business persona
and life so that clients seek me out, with trust in place
in advance? • How to keep products, services and
prospects away from the avalanche of competitive
and confusing information online • The incorrect
assumption that trust is built by imparting information
and knowledge and a breakthrough technique to
replace this mistake

No B.S. Guide to Direct Response Social
Media Marketing
SELL TO THOSE WHO SPEND: Market to the Affluent
THE SCARY TRUTH: The middle-class consumer
population—and their buying power—is massively
shrinking. Customers are buying less and in fewer
categories. THE SILVER LINING: It takes no more work
to attract customers from the explosively growing
Mass-Affluent, Affluent, and Ultra-Affluent populations
eager to pay premium prices in return for exceptional
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Dan S. Kennedy, joined by branding experts Nick
Nanton, J.W. Dicks and team, show you how to reposition your business, practice, or sales career to
attract customers or clients for whom price is NOT a
determining factor. Learn how to sell to those who will
always be spending. • Practical Strategies Revealed:
Ritz-Carlton, Disney, Harrah’s Entertainment, Dove,
AARP, Dr. Oz, Starbucks, Williams-Sonoma, DeBeers,
the health and wellness industry and many other
fascinating and diverse true-life examples • E-Factors:
10 surprising Emotional Buy Triggers the affluent find
irresistible • Stop Selling Products and Services: Learn
how selling aspirations and emotional fulfillment is
more profitable • StorySelling™: Learn how to scale
the affluents’ “sales wall” • Million-Dollar Marketing
System: Step-by-step blueprint comparable to those
developed for six-figure clients, ready for do-ityourself use

No B.S. Trust Based Marketing
TURN TIME INTO WEALTH WARNING: This book is not
for the fain of heart, fawningly polite, or desperate to
be liked. This book is expressively for entrepreneurs
and business owners who wear many hats—those
who can't resist piling more responsibility onto his
own shoulders, who has more great ideas that time
and resources to take advantage of them, who runs
(not walks) through each day. Your time is incredibly
valuable to you, and you are constantly "running out
of it." Serial entrepreneur Dan S. Kennedy delivers a
fresh take on the mantra "time is money" as he shows
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relationship with time and, if applied faithfully,
achieve peak personal productivity and make lots and
lots of money. Learn how to: ACCURATELY
CALCULATE THE VALUE OF YOUR TIME—and put a
meter on those consuming it SLAY TIME
VAMPIRES—like Mr. Have-You-Got-A-Minute, Mr.
Meeting, and all the other bloodsuckers STOP
'PRODUCTIVUS INTERRUPTUS'—master the 5 timedefense tactics ACHIEVE MAXIMUM PRODUCTIVITY
with Psycho-Cybernetics THE 8 NO B.S. TIME TRUTHS
never to violate despite the conspiracy against them
Become successful beyond your wildest
dreams—APPLY THE #1 MOST POWERFUL PERSONAL
DISCIPLINE THE 10 TIME MANAGEMENT TECHNIQUES
worth using. Only 10! FIRE YOURSELF! Replace
yourself. Make MORE money from LESS time, and
have MORE freedom to do BIG things!

Resurrecting America's Entrepreneurial
Spirit
Filled with tips and survival skills from writers and
fund-raising officers at nonprofits of all sizes, Writing
for a Good Cause is the first book to explain how to
use words well to win your cause the money it needs.
Whether you work for a storefront social action
agency or a leading university, the authors'
knowledgeable, practical advice will help you: Write
the perfect proposal—from the initial research and
interviews to the final product Draft, revise, and
polish a "beguiling, exciting, can't-put-it-down and
surely can't-turn-it-down" request for funds Create
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write, design, and print newsletters, and use the
World Wide Web effectively Survive last-minute
proposals and other crises—with the Down-and-Dirty
Proposal Kit! Writing for a Good Cause provides
everything fund raisers, volunteers, staff writers,
freelancers, and program directors need to know to
win funds from individual, foundation, and corporate
donors.

No B.S. Price Strategy: The Ultimate No
Holds Barred, Kick Butt, Take No
Prisoners Guide to Profits, Power, and
Prosperity
The Luxury Strategy, written by two world experts on
the subject, provides the first rigorous blueprint for
the effective management of luxury brands and
companies at the highest level. It rationalizes those
business models that have achieved profitability and
unveils the original methods that were used to
transform small family businesses such as Ferrari,
Louis Vuitton, Cartier, Chanel, Armani, Gucci, and
Ralph Lauren into profitable global brands. By
defining the differences between premium and luxury
brands and products, analysing the nature of true
luxury brands and turning established marketing
'rules' upside down, it has established itself as the
definitive work on the essence of a luxury brand
strategy. This fully revised second edition of The
Luxury Strategy explores the diversity of meanings of
'luxury' across different markets. It also now includes
a section on marketing and selling luxury goods
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developments, cementing its position as the authority
on luxury strategy.

Exam Prep for: No B.S. Grassroots
Marketing The Ultimate No
Social marketing has become an indispensable tool
for all types of organizations worldwide. This book
presents high-quality cases on the development,
implementation, and analysis of different social
marketing campaigns that have been created by nongovernmental organizations, public administrations,
and even businesses. The respective cases reflect the
fact that, although social marketing was initially
employed by public administrations and NGOs, the
number of campaigns developed by all type of
organizations, including businesses, is on the rise; in
fact, Corporate Social Marketing is now considered to
be one of the main CSR initiatives at businesses
around the globe. Pursuing an international approach,
the cases in the book explore social marketing
practices from a diverse set of countries and cultures
around the world.

No B.S. Guide to Direct Response Social
Media Marketing
CROWDFUNDING–raising capital in small increments
from a large number of people– will inject over $5
billion into the economy this year and is becoming a
powerful way to fund new ideas and generate buzz for
new products and ventures. Although crowdfunding
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entrepreneurs, only 40% of projects succeed in
reaching their funding goal. Crowdfunding platform
founder Sally Outlaw reveals how entrepreneurs can
shift these odds in their favor. Want to know which
marketing efforts result in a 35% higher rate of
contributions? OR, what is the best time and day to
launch or promote a campaign? The answers to these
and more are here.

No B.S. Grassroots Marketing
A provocative assessment of social media discusses
how to use the Internet to expand a business,
challenging the claims of online authorities and
marketing consultants while tracing the rise of social
media and revealing the benefits of real-world
connections.

How to Make Millions with Your Ideas
Fact: More commerce and wealth is created by direct
mail than by any other media (true before the
internet and true now) Reported in 2013 as the
marketing channel that "delivers the best ROI for
customer acquisition and retention" by Target
Marketing’s Seventh Annual Media Usage Forecast
survey of B2C, direct mail is surprisingly outdated and
under-represented on the marketing bookshelves for
small business owners — authors Simpson and
Kennedy change that. Millionaire-maker Dan S.
Kennedy and direct mail marketing specialist Craig
Simpson urge small business owners to drive the
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avenues into the mailboxes of their target consumers.
Unlike other direct mail marketing books on the shelf
that specialize in one aspect of preparing a campaign
such as copywriting or design, this comprehensive
solution covers all — the organizational, technical,
and creative including designing, budgeting, tracking,
and assessing effectiveness. Also covered is how
direct mail can be used in today's online marketing
funnels. Benefiting from the authors' combined 30
years in direct marketing, business owners are given
the guidelines for what works and what doesn’t,
illustrated by real-life business campaigns that show
step-by-step how to build a results-producing
promotional campaign.

Writing For a Good Cause
Kennedy dares marketers to dramatically simplify
their marketing, refocusing on what works. Updated
to address the newest media and marketing methods,
this marketing master plan — from marketing master
Kennedy—delivers a short list of radically different,
little-known, profit-proven direct mail strategies for
ANY business. Strategies are illustrated by case
history examples from an elite team of
consultants—all phenomenally successful at
borrowing direct marketing strategies from the world
of mail-order, TV infomercials, etc., to use in
’ordinary’ businesses including retail stores,
restaurants, and sales.

Case Studies on Social Marketing
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NOW FEATURING NEW CASES FROM DISNEY, THE
OLYMPICS, AIRBUS, BOEING, AND MORE After on-thejob experience, case studies are the most important
part of every project manager's training. This Fifth
Edition of Project Management Case Studies features
more than one hundred case studies that detail
projects at high-profile companies around the world.
These cases offer you a unique opportunity to
experience, first-hand, project management in action
within a variety of contexts and up against some of
the most challenging conditions any project manager
will likely face. New to this edition are case studies
focusing on agile and scrum methodologies. Contains
100-plus case studies from companies that illustrate
both successful and not-so-successful project
management Represents an array of industries,
including medical and pharmaceutical, aerospace,
entertainment, sports, manufacturing, finance,
telecommunications, and more Features 18 new case
studies, including high-profile cases from Disney, the
Olympics, Boeing 787 Dreamliner, and Airbus 380
Follows and supports preparation for the Project
Management Professional (PMP)® Certification Exam
Experienced PMs, project managers in training, and
students alike will find this book to be an
indispensable resource whether used as a standalone
or combined with the bestselling Project
Management: A Systems Approach to Planning,
Scheduling, and Controlling, 12th Edition. PMI, CAPM,
PMBOK, PMP and Project Management Professional
are registered marks of the Project Management
Institute, Inc.
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Offers advice on how to become a successful
entrepreneur, including how to start a business,
making a profit, and provides information on
investments, marketing, and management

No B.S. Guide to Brand-Building by
Direct Response
Companies and their leaders need a new strategy for
success, because without that strategy, change is
merely substitution not evolution. Simply put,
business today is becoming less about the business
defining the individual and more about the individual
defining the business. That’s how people feel they are
making contributions and connect to leaders and their
companies – as individuals who create shared cultures
that drive change and foster growth. You must be
accountable to this as a leader – you need to have the
wisdom and the courage to turn the spotlight of
accountability on yourself as a leader. Problem is,
most of us have no idea how to do this. Instead,
leaders continue to manage by the templates of old
and cannot evolve to become the leaders America
needs, because those templates stripped them of
their identities and left them insecure about who they
are and how to face change. To change the
conversation and get beyond words, beyond diversity,
we need diversity of thought to stimulate new growth,
attract new talent, and generate new marketplace
opportunities. That's where Glenn Llopis comes in.
Featuring six ways to disrupt the status quo and
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gives leaders in both entrepreneurial and corporate
arenas the tools they need to get the most out of
their colleagues and employees to harness the power
of positive change for the long term.

How to Succeed in Business by Breaking
All the Rules
Entrepreneurs and small business owners are urged
to avoid the two biggest branding mistakes they can
make—first, investing in building their brand in ways
that copycat big-name companies, and second,
struggling to build a brand sensitive to everyone and
anyone, rather than focusing on those who are
spending with them. Led by Dan S. Kennedy, with the
support of Forrest Walden and Jim Cavale, the cofounders of Iron Tribe Fitness, and other
marketing/branding vets including Bill Gough, the
number-one marketing adviser to Allstate agents;
Steve Adams, CEO of a chain of 21 retail stores and
an e-commerce business, and Nick Nanton, of the
Dicks-Nanton Celebrity Branding Agency,
entrepreneurs learn how to develop and gain profit
from their personal or business brand—without
corporate-sized investment. Mastering Kennedy’s
branding truths and utilizing proven direct-response
advertising and marketing methods, entrepreneurs
create their own brand tribe—customers who believe
in, buy, and promote their brand. Truths and tactics
are illustrated with case studies, examples and
insights from other well-known brands.
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Millionaire maker Dan S. Kennedy and local-level
marketing specialist Jeff Slutsky empower small
business owners to take on big box companies and
distant discounters using their best asset—their
ability to bond directly with their consumers. Small
business entrepreneurs are armed to go “grassroots”
given winning strategies to take their marketing to
the street level resulting in higher customer retention,
greater referrals, and a thriving business for the longterm. About the Book Kennedy and Slutsky dare small
business owners to break free of the ingrained
tendencies to “advertise when you need more
customers” and to copycat what they see big,
national companies doing. Local business owners are
urged to add some politicking to their business
presence, focusing their marketing on directly
connecting with their customers, integrating them
into their community and even, their daily activities.
Kennedy and Slutsky deliver creative, high impact
alternatives and supplements to disappointing
traditional advertising and new media including
strategies for gaining free advertising from local news
media, creating events that multiply customers, and
effectively using direct mail. Small business owners
also uncover surefire tactics that capitalize on their
neighborhoods, the four walls of their business, and
the internet, reaching their local customers and
creating a sense of a personal relationship.
Throughout their lesson in going grassroots, Kennedy
and Slutsky also reveal the nine inconvenient truths
of grassroots marketing, keeping small business
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stardom. Features • Presents a marketing approach
specifically engineered for small (local) businesses •
Reveals 9 No B.S. inconvenient truths and how to
implement them • Illustrates concepts with examples
from practicing business owners • From Dan Kennedy,
author of the popular No B.S. books including No B.S.
series, which shipped more than 250,000 copies •
Identifies what’s wrong with traditional and new
media advertising • Offers methodology to break free
from ingrained tendencies and copycat marketing

No B.S. Marketing to the Affluent
How to implement social technology in business, spur
collaborative innovation and drive winning programs
to improve products, services, and long-term profits
and growth. The road to social media marketing is
now well paved: A July 2009 Anderson Analytics study
found 60% of the Internet population uses social
networks and social media sites such as Facebook,
MySpace, and Twitter. Collaboration and innovation,
driven by social technology, are “what’s next.”
Written by the author of the bestselling Social Media
Marketing: An Hour a Day in collaboration with Jake
McKee, Social Media Marketing: The Next Generation
of Business Engagement takes marketers, product
managers, small business owners, senior executives
and organizational leaders on to the next step in
social technology and its application in business. In
particular, this book explains how to successfully
implement a variety tools, how to ensure higher levels
of customer engagement, and how to build on the
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generation social media marketing efforts and to
carry this across your organization. This book: Details
how to develop, implement, monitor and measure
successful social media activities, and how to
successfully act on feedback from the social web
Discusses conversation-monitoring tools and
platforms to accelerate the business innovation cycle
along with the metrics required to prove the success
of social technology adoption Connects the social dots
more deeply across the entire organization, moving
beyond marketing and into product development,
customer service and customer-driven innovation,
and the benefits of encouraging employee
collaboration. Social media has become a central
component of marketing: Collaborative, social
technology is now moving across the organization,
into business functions ranging from HR and legal to
product management and the supply chain. Social
Media Marketing: The Next Generation of Business
Engagement is the perfect book for marketers,
business unit managers and owners, HR professionals
and anyone else looking to better understand how to
use social technologies and platforms to build loyalty
in customers, employees, partners and suppliers to
drive long term growth and profits.

Social Media Marketing
"Spreadable Media" maps fundamental changes
taking place in the contemporary media environment,
a space where corporations no longer tightly control
media distribution. This book challenges some of the
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No Is Not Enough
Shades of Grey
WARNING: If you don't want tons of money, fancy
cars, big houses, and freedom in general, do not read
this book! It is not safe for you. What would it be like
to not have to go to work anymore? To wake up
whenever you feel like it? To work when YOU want as
opposed to when your boss wants? You're about to
discover a HUGE closely-guarded secret that will
revolutionize your beliefs about what's truly possible
in the world of "no money down" real estate investing
and your life will never be the same. Author Preston
Ely is a real estate investor, serial entrepreneur, life
coach, musician and philanthropist who was
acclaimed by Fast Company as one of the 100 most
influential people online. His company was recently
recognized as one of the fastest growing private
companies in America by Inc Magazine. His "No BS"
approach to life and business has garnered him a
following of over 200,000 newsletter subscribers, and
he's helped many on their paths to financial freedom.
You're next.

The Direct Mail Solution
“ My research shows we are heading into a major
shake-out in business that will determine the leaders
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marketing and positionin, and there is no better
source than Dan Kennedy on this topic. His book No
B.S. Guide to Trust-Based marketing is rich with vital
insights.” -Harry S. Dent, Jr., author, The Great Crash
Ahead Trust Between Consumers and Businesses is
Gone Here's How to Fix It Internationally recognized
“millionaire maker,” Dan S. Kennedy, joined by
entrepreneur and financial consultant, Matt Zagula,
show you how to break down the barriers caused by
the “trust no one” mantra invading every customer’s
mind today. They deliver an eye-opening look at the
core of all business—trust, and teach you the secrets
to gaining it, keeping it, and using it to build
competitive differentiation, create price elasticity,
attract more affluent clients, and inspire referrals.
You'll get the essential strategies required to build
trust in an understandably untrusting world, and in
turn, attract both business and profits. Covers • 8
ways to demonstrate trustworthiness to prospective
clients • The #1 secret desire of today’s untrusting
prospects—how to understand it, respond to it, and
use it to transform marketing, prospecting, and
presentations • How to avoid dumb mistakes that
scream “salesman” to prospects • Why “Where can I
find clients?” is the wrong question. The right
question is: How can I construct a business persona
and life so that clients seek me out, with trust in place
in advance? • How to keep products, services and
prospects away from the avalanche of competitive
and confusing information online • The incorrect
assumption that trust is built by imparting information
and knowledge and a breakthrough technique to
replace this mistake
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You've come up with a brilliant idea for a brand-new
product or service you know could make you rich. Or
maybe you currently own a business that pays the
bills, and your dream is to become fabulously
successful and retire a millionaire. But how? How to
Make Millions with Your Ideas has all the answers.
This book is packed with the true stories and proven
advice of ordinary people who began with just an
idea, a simple product, or a fledgling business and
wound up with millions. It examines the methods and
principles of dozens of successful entrepreneurs,
including author Dan Kennedy's surefire, easy-tofollow Millionaire Maker Strategies. It helps you
determine which of three paths to success are best
for you and guides you step-by-step down that path
on your way to fortune. Discover: · The eight best
ways to make a fortune from scratch · How to turn a
hobby into a million-dollar enterprise · How to sell an
existing business for millions · The power of electronic
media to help make you rich · The "Million Dollar
Rolodex" of contacts and information you can use to
get on the road to wealth

Whale Done!
Where Do Entrepreneurs Come From? Entrepreneurs
are ordinary people, with a spirit of creativity. These
people create commerce. When they are successful,
they create JOBS. Every living person on this planet
has the fibers of creativity, just like we all have
muscle fibers. Every person on this planet has the
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muscles, we get stronger, and if we don’t, our
muscles get weak, and atrophy. The same concept
applies to our “business creation muscles.” When we
train our minds to create value, for the benefit of
mankind, we become stronger entrepreneurs. When
we fail to train our “business fibers,” business
stagnates, fewer jobs are created, and eventually,
companies fold, and unemployment soars. At the time
of this writing, most entrepreneurs emerge as a
societal “aberration,” because their Spirit is so strong,
they are driven by clear purpose, a willingness to
learn “whatever it takes”, and overcome all
environmental and psychological barriers. The thesis
of this book is: In order to have a thriving capitalism
tomorrow, we, as a nation, have an on-going vested
interest in nurturing entrepreneurs today. The book is
divided into 3 major sections. Section 1) Moving Our
“Economic Mentality” From Employer-Reliance To SelfReliance Section 2) Eliminating “Spirit Killers” &
Replace Them With “Spirit Builders” Section 3)
Prayerful Meditation To Build Your Personal Spirit, and
Create The Conditions For Miracles To Manifest in
Your Business This book is a unique approach to job
creation. It is NOT about tax codes, economic policy,
or regulations. It is about nurturing entrepreneurs at
the grass roots level. This book will remind you that if
you want a "dream job," you will need to create it for
yourself. No one else is going to do it for you. If you
own a business, if you want to start a business, or you
are interested in education reform, you will find this
book thought-provoking, insightful, and uniquely
valuable.
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A successful entrepreneur who has influenced one
million business owners as an advisor and business
coach provides new tactics and strategies to help
business owners attract opportunity, increase
personal value, and change their lives. Original.

No B.S. Guide to Marketing to Leading
Edge Boomers & Seniors
For the next 20 years, roughly 10,000 citizens will hit
medicare eligibility each and every day.
Understanding their attitudes, interests, spending
patterns, buying preferences and the emerging
opportunities for profiting by targeted development
and marketing of products and services to them is
vital to the forward thinking entrepreneur and
marketing executive. There is no product, service,
industry or profession category unaffected by this
demographic sea-change. The leading-edge boomer
and senior population quietly controls the majority of
the deiscretionary spending and investing capability,
so this is the roadmap to the money.

No B.S. Direct Marketing
To avoid grabbing every business owner he meets by
the shoulders and shaking them, millionaire maker
Dan S. Kennedy has joined with marketing strategist
Kim Walsh-Phillips to help business owners, private
practice professionals, and professional marketers
start making dollars and cents of their social media
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monetizable “likes” and “shares” for their investment
of time, money, and energy, Kennedy and WalshPhillips urge readers to see their social platforms for
what they are—another channel to reach customers
and gain leads and sales for their efforts. Illustrated
by case studies and examples, this No B.S. guide
delivers practical strategies for applying the same
direct- response marketing rules Kennedy has himself
found effective in all other mediums. Covers: •How to
stop being a wimp and make the switch from a
passive content presence into an active conversion
tool •How to become a lead magnet by setting up
social media profiles that focus on the needs of ideal
prospects (not the product or service) •Creating
raving fans that create introductions to their networks
•How to move cold social media traffic into customers
•The role of paid media and how to leverage social
media advertising to drive sales

No B.s. Time Management for
Entrepreneurs
Millionaire maker Dan S. Kennedy and
pricing/marketing strategist Jason Marrs empower
small business owners to take control of their profits
by taking charge of the source: their price.
Entrepreneurs are dared to re-examine their every
belief about pricing and take a more creative, bold
approach, using price to their extreme advantage and
allowing them to be as profitable as possible.
Liberating small business owners from all fear and
timidity toward pricing, Kennedy and Marrs teach
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ultimate price and fee failures including excess
concern about competitors' lower prices, attracting
customers who buy by price, and not offering
premium pricing options. They also reveal how to
discount without damage, the secret to price
elasticity, how to break free from the price-product
link, and, most importantly, how to set prices for the
greatest profits. ? Kennedy and Marrs disclose littleknown revelations about the power of pricing
including: ? the 9 ultimate price and fee failures ? the
trick behind discounting without devaluing ? the 5
price-related propositions to be concerned with ? the
million-dollar secret behind ?FREE” ? how to win price
wars with competitors ? Includes access to price
strategy support tools at
www.simplepricingsystem.com ? Covers pricing
strategies specific to recessions

Your Call Is Important To Us
A super practical guide to building a successful
business by spending ninety minutes a day on the
stuff that really matters. Have you got a brilliant
business idea, but are not sure how to find the time to
start making it a reality? Or perhaps you have your
dream up and running but you need help to grow?
Join best-selling author and multi-award winning
entrepreneur, Nigel Botterill, and his co-author Martin
Gladdish, as they explore the history, wisdom and
uncanny natural phenomena that surrounds each 90
minute chunk of time that we live in and equip you
with the tools to think big, grow fast and build your
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Your Business in 90 Minutes A Day reveals lessons
from the true stories of everyday entrepreneurs who
dedicate 90 minutes a day to building their success.
Woven amongst these inspirational tales are the
remarkable accounts of world-changing events from
English history, space and popular culture, that were
determined in just 90 minutes. Amidst pages of
startling science fact surrounding this magical
number, you will learn just how powerful it can be
when applied to your life. An hour and a half will
never seem quite the same again. Nigel has built
eight separate million pound+ businesses from
scratch and won a shed full of awards in the process.
No one knows better than him what it takes to build
big businesses fast! Designed to be read in just 90
minutes (plus a few extra bits) Packed with tools to
help you think big, grow fast and build a successful
business A mixture of wisdom, teaching and success
stories from Nigel Botterill and the entrepreneurs he
has helped

The Innovation Mentality
Ever been left spluttering over some fatuous fib trying
to pass itself off as information, even as fact? Of
course you have. We all have. It's bullshit, and as
Laura Penny sees it, we're drowning in the stuff. Your
Call Is Important to Us is Penny's brilliant take on the
"all-you-can-eat buffet of phoniness" that is our lives
today. "We live in an era of unprecedented bullshit
production," Penny says. While bullshit is not new,
more money, more media, and more people at mics
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used to exaggeration and obfuscation we rarely
notice them any more.Thank goodness we have
Penny as our witty, smart-aleck guide through the
phoniness of advertising and public relations, the
claptrap of big pharma, the gobbledygook of the
media, and the poppycock of the service industry.
Along the way, Penny takes direct aim at the major
culprits and the insidious ways they distort reality. As
scathing as Michael Moore, as incisive as Naomi Klein,
and as funny as Al Franken, Penny's take on the
bullshit factor in modern life is a page-turner. Penny
has a cheeky riff on that revealing question: "If my
call is so important," she asks, "why doesn't anyone
answer the damn phone?" From the Trade Paperback
edition.

No B.S. Grassroots Marketing: Ultimate
No Holds Barred Take No Prisoners Guide
to Growing Sales and Profits of Local
Small Businesses
"Never take incoming calls!" and "Use, don't be
abused by, technology!" are just two of the dozens of
timesaving tips from the Professor of Harsh Reality. In
this book, business-success expert Dan Kennedy
delivers vital time-management techniques for the
super-busy entrepreneur. In his infectiously energetic
style, Kennedy, noted author, speaker, and
consultant, offers up page after page of time-saving
advice -- sometimes tough, sometimes surprising, but
always practical. He shows how to: -- Handle the
information avalanche -- Turn time into wealth -- Gain
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The Big Book of Marketing
FREE-Audio CD INSIDE Featuring Exclusive Interview
with the Author-PLUS Voucher for FREE Webinars,
Tele-Seminar and Newsletters Here it is: no warm 'n
fuzzies, no academic theories-just hard-core
strategies from real world trenches…the long-overdue
management book no one but Dan Kennedy would
dare to write. This is your permission slip to take back
control of your business, enforce standards, manage
for maximum profit and actually get performance
from your people! Kennedy covers: The true nature of
employer-employee relationships: friendly while you
feed them (Why ownership mentality is a futile and
dangerous goal) The two most crucial (and liberating)
management decisions The worst number in business
is…(fix this before it's too late!) Leadership is vastly
overrated: a new, rational model for profitable
productivity Why and how to make marketing the
master-all others servants Mice at play, and how to
get compliance when the cat's away Finding the
magic “GE-Spot” for your particular business' greatest
success with its customers Fairness be damned-to the
winners the spoils (it's time to start paying for
performance, not for showing up) Is a happy
workplace a productive workplace? a serious look at
the new, fun mandate-lies the management theorists
sell Managing the sales process-the biggest instant
improvement (more $ now!)

No BS Real Estate Investing - How I Quit
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Flipping Houses and How You Can Too
The New York Times–bestselling roadmap to
resistance in the Trump era from the internationally
acclaimed activist and author of On Fire and The
Battle for Paradise. The election of Donald Trump is a
dangerous escalation in a world of cascading crises.
Trump’s vision—a radical deregulation of the US
economy in the interest of corporations, an all-out war
on “radical Islamic terrorism,” and a sweeping aside
of climate science to unleash a domestic fossil fuel
frenzy—will generate wave after wave of crises and
shocks, to the economy, to national security, to the
environment. In No Is Not Enough, Naomi Klein
explains that Trump, extreme as he is, is not an
aberration but a logical extension of the worst and
most dangerous trends of the past half-century. In
exposing the malignant forces behind Trump’s rise,
she puts forward a bold vision for a mass movement
to counter rising militarism, nationalism, and
corporatism in the United States and around the
world. Longlisted for the National Book Award “I hope
that Klein’s book is read by more than just her
(mostly) leftwing fan base. For whatever you think
about her economic arguments, she makes a powerful
and an important point: that you cannot understand
Trump without looking at how he reflects bigger
cultural and social dynamics. And what is perhaps
refreshing about No Is Not Enough is that Klein tries to
move beyond mere outrage and hand-wringing to
offer a practical manifesto for opposition.” —Financial
Times “Brims with ideas rarely heard in the
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style, which is occasionally laced with humor, makes
it hard to put down.” —The Georgia Straight
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